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ADVERTISING AS IM AGE, SYMBOL, SUPRA-LANGUAGE AND 

COMMUNICATION FORM  

 

Doina David 

Associate Prof. PhD. ĂDimitrie Cantemirò University, T´rgu-Mureĸ 

 
 

Abstact:Through advertising, we are able to identify the factors underlying the buying action and the 
basis for choosing a product in favor of another. The issue that has often generated and generated 

disputes between psychologists, marketing directors and only, is to find technically and conceptually 

the mechanisms for validating the methods of quantifying the effectiveness of advertising. 

This aspect is sometimes surrounded by ambiguity because, advancing in research, the idea is 
increasingly drawn that the purchasing decision is based on a number of factors - purchasing power, 

self-esteem, individual personality, membership group, reference group , etc. 

In this context, the challenges posed by advertising, advertising, message, communication through the 
advertising message, the role of advertising campaigns, the identification of the factors influencing 

the consumption process, the social, socio-cultural impact of this segment appear in a society in 

which it is increasingly necessary to master ". "Collective culture." 
In conclusion, the development of modern and postmodern society has forced the advent psychology 

to emerge as a necessity, trying to respond to a nearly rhetorical challenge: has or does the 

advertising have an effect on the behavioral dimension of man? 

 
Keywords: advertising, message, communication, postmodern society, reference group.   

 

 

FiinŞa umanŁ se transformŁ sub influenŞa raŞiunii, a afectivitŁŞii, ´n mod conĸtient sau 

inconĸtient, a legilor specifice societŁŞii ´n care trŁieĸte. Ċn acest context reclama, publicitatea 

, ´l formeazŁ pe om, devine principalul martor al evenimentelor esenŞiale din viaŞa acestuia. 

Publicitatea ´l ´nsoŞeĸte pe om ´n drumul sŁu de la ´nvŁŞare spre adeziune, pentru cŁ, 

´ntotdeauna, sau aproape ´ntotdeauna, argumentele ei  se ´ncheie prin actul de cumpŁrare, prin 

adoptarea unui comportament, sau chiar alegerea unui stil de viaŞŁ. Abordarea reclamei 

dincolo de aspectul ce vizeazŁ procesul de creaŞie ĸi creativitate, trebuie sŁ ia ´n considerare 

c©teva aspecte ce vizeazŁ abordarea individului din perspectiva c©torva elemente particulare.  

Omul ´n momentul ´n care percepe mesajul reclamei este coordonat, condus de c©teva 

mecanisme,care presupun ĸi propun o abordare analiticŁ, ´n contextul ´n care publicitatea ĸi 

comunicarea au adesea un discurs pedagogic, care se supun regulilor ´nvŁŞŁm©ntului: 

demonstraŞia, repetiŞia, concluzia. Acestor reguli se va supune ĸi analizarea ĸi  argumentaŞia  

discursul nostru. 

1. RaŞionalitatea ĸi prezenŞa acesteia ´n reclamŁ 
 Omul, ´n orice mod de abordare al realitŁŞii este condus ĸi se coordoneazŁ dupŁ 

mecanismele sale specific de g©ndire. Modul sŁu de acŞiune este unul care presupune: 

analizŁ, evaluare, alegere, adeziune sau ne adeziune,mecanisme ´n care se bazeazŁ pe criterii 

obiective, determinate ´n mod explicit de logicŁ.  

 Astfel, modul de g©ndire, unul cartezian, este acela care determinŁ persoana umanŁ ´n 

receptarea oricŁrui mesaj, implicit cel al reclamei, indiferent dacŁ are calitatea de receptor sau 

emiŞŁtor, trebuie sŁ se supunŁ unui scop, acela de a se informa
1
.  

                                                             
1 William.J.Mc.Guire, Persuasion, Resistance, and Attitude Chnge, in, Handbook of Comumunication, Chicago, 

Rand McNally,1973,  pag.221. 
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 Aici intervine rolul mesajului transmis prin reclamŁ, unde, expunerea, argumentarea 

se va baza pe demonstraŞie, probe, referinŞe validate. Ċn aceste condiŞii reclama presupune un 

discurs: realist, precis, practic, pragmatic, tehnic, ĸtiinŞific, legat concret de fapte. 

Reclamele din ziua de azi trebuie sŁ rŁspundŁ unui public din ce ´n ce mai exigent. 

Acesta doreĸte informaŞii, transparenŞŁ, o dovadŁ concretŁ a utilitŁŞii produsului. Ċn acelaĸi 

timp, individ, ĂconsumŁò publicitate, pe care de obicei o apreciazŁ pentru creativitate, pentru 

spectacolul pe care poate sŁ-l creeze, pentru plŁcerea de a consuma pe care o oferŁ. DacŁ la 

´nceput publicitatea raŞionalŁ s-a impus prin austeritate, la ora actualŁ ea, trebuie sŁ 

depŁĸeascŁ provocarea de a fi ´n acelaĸi timp informativŁ ĂcomunicativŁò ĸi numai. 

Mesajul  publicitar ´n ziua de azi nu poate fi exclusiv raŞional. El, trebuie sŁ cuprindŁ 

ĸi elemente poetice, onirice, amuzante, evocatoare ĸi nu doar elemente obiective. Ċn alte 

situaŞii mesajul, poate fi conceput rigid, ´n spiritul unui catalog anost de prezentare dar, 

comentariul mesajului poate fi unul conceput pe un ton ĸi ´ntr-un stil sugestiv
2
, ´n acest 

context reclama, are cu certitudine o funcŞie  vie. C©nd ea, promoveazŁ: bunŁstare, frumuseŞe, 

fericire, tinereŞe veĸnicŁ, rŁspunde direct ĸi indirect  aspiraŞiilor umane, poate acesta este ĸi 

principalul motiv pentru care mesajul publicitar, reclama, publicitatea au succes. DacŁ 

promisiunea idealului dorit reiese din raŞionamentul ĸi silogismul reclamei, mesajului acesteia 

devine-mental purŁ realitate. 

Abordarea raŞionalistŁ a mesajului ĸi a reclamei, intervine atunci c©nd mesajul implicŁ 

elemente mai mult insignifiante, unde, demersul logic este ´ndreptat spre efectul dorit, forŞ©nd 

´ncrederea ĸi adeziunea din partea consumatorului. 

1.1. Abordarea psihodinamicŁ a reclamei 

Nu ´n toate cazurile, deciziile noastre, abordŁrile, convingerile, sunt un rezultat ferm 

al manifestŁrii raŞiunii, tocmai pentru cŁ nu ´n toate cazurile acest gen de manifestŁri sunt 

conĸtiente. 

 Publicitatea reuĸeĸte sŁ utilizeze aceste minusuri ale comportamentului uman, reuĸind 

sŁ inducŁ consumatorului dreptul de a interveni ĸi acŞiona uneori nesŁbuit. Prin publicitate 

comunicarea devine persuasivŁ
3
,manipulatoare, se sprijinŁ pe toate resorturile psihologice, 

care ne transformŁ ´n personaje vulnerabile ´n faŞa mesajului. 

 Psihologia dar, mai ales psihanaliza a dat naĸtere jocului de forŞe ale inconĸtientului, 

acele  mecanisme care ne dicteazŁ alegerile, dorinŞele, acele componente complexe care 

constituie ĸi construiesc personalitatea ĸi Eul nostru.  

Astfel au apŁrut acele concepte care vorbesc despre Ănevoiò, ĂmotivaŞiiò, Ăafirmarea 

sineluiò. Omul, fiinŞa umanŁ, existŁ doar datoritŁ relaŞiei sale cu sinele, cu semenii, cu lumea, 

poate crea ĸi purta cu sine potenŞialul creativ sau distructiv care va sta la baza tuturor 

motivaŞiilor ĸi intenŞiilor sale. Astfel, tocmai motivaŞiile sunt cele care vor stabili ĸi dicta 

comportamentul. 

1.2. Psihanaliza- Eul utilizat ´n reclamŁ
4
 

Se pare cŁ mai mult ca oric©nd ´n secolul XXI, reclama utilizeazŁ componentele 

tendinŞelor ´nnŁscute: instinctele sexuale, de supravieŞuire, de conservare, ect , prin reclame 

aici, sunt exploatate acele componente care vizeazŁ cele mai des ´nt©lnite instincte ale 

noastre, instinctele din viaŞa noastrŁ socialŁ, de subzistenŞŁ, de dominare, de suprapunere, de 

                                                             
2 A se vedea,Milton Rokeach,(1973),The Nature of Human Values, Free Press, New York. 
3 A se vedea, Irving L. Janis,(1973, Personality as Factor in Susceptibility to Persuasion, in the, The Science of 

Human Communication, coord. Wilbur Scharmm, Basic Books, New York, p. 54-65 
4 A se vedea, Doise, W., Mugny, G.,(1998) Psihologie ĸi dezvoltare cognitivŁ. Iaĸi: Editura Polirom; 

Cheersman, J., & Merikle P.M. (2006), Distinguishing Consciuos from Unconscious Perceptual Processes 

Journal Of Psychology 40. 343-395; Cohen, J.B. (2007), An interpersonal orientation to the study of consumer 

behavior, ´n, Jornal of Marketing Research vol. 4. p. 270-278 
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plŁcere, de autodepŁĸire, de agregare. Toate aceste instincte ´n existenŞa noastrŁ se manifestŁ 

ca pulsiuni, descŁrcŁri de energie inconĸtientŁ, necontrolatŁ, ce presupune ĸi vizeazŁ o 

satisfacŞie imediatŁ.  

Publicitatea, mesajul publicitar se adreseazŁ din ce ´n ce mai mult, direct instinctului, 

ceea ce presupune din partea mecanismului publicitar o tehnicŁ deosebit de abilŁ. Pentru ca 

publicitatea sŁ-ĸi atingŁ acest obiectiv ´ntotdeauna va apela la trei componente, trei etape de 

acŞiune: 

1. Declanĸarea impulsului, astfel, mesajul publicitar trebuie sŁ flateze, sŁ stimuleze, 

sŁ trezeascŁ instinctual, trebuie sŁ-l determine pe subiect sŁ se manifeste sŁ se exprime. 

2. Activarea dirijatŁ a impulsului cŁtre un scop, ´n acest caz mesajul publicitar 

prezintŁ produsul ca un obiect al dorinŞelor noastre  cu scopul de a canaliza energia noastrŁ 

instinctivŁ. 

3. Anticiparea, presupune descrierea prin mesaj a plŁcerii viitoare, declanĸ©nd nevoia 

noastrŁ imediatŁ de achiziŞionare a produsului. 

Cu toate acestea, societatea, existenἪa  noastrŁ, codurile,  nu ne permit sŁ ne 

satisfacem toate dorinŞele, pulsiunile noastre. Aici, intervine morala, legea
5
 cu rolul de reglare 

a pornirilor noastre bazate cu predilecἪie  pe impulsuri. AceastŁ  intervenŞie direct sau 

indirect, declanĸeazŁ stŁri conflictuale, tensiuni, conflicte interioare,dezechilibre, unde 

impulsurile trebuie sŁ se adapteze realitŁŞii exterioare. 

Rezolvarea  acestor conflicte se face prin compromisuri, pe care le descoperŁ treptat 

personalitatea individului. La acest nivel intervine publicitatea care, vine ´n ajutorul omului 

frusta, propun©ndu-i produse pentru satisfacerea imediatŁ a plŁcerilor sale. Atunci apare  

dorinŞa, pofta, capriciul dorinŞa de explorare, revendicare, ´nsuĸire. Astfel reclama, 

publicitatea vor deveni  instrumente prin care ele vor ´ncerca sŁ adapteze lumea interioarŁ a 

omului la lumea exterioarŁ.  

1.3. InstanŞele  personalitŁŞii utilizate ´n reclamŁ 

Baz©ndu-ne pe conceptele avansate de Freud, individual este ñdivizatò ´ntre nevoile, 

impulsurile sale ĸi limitele impuse ´n calea satisfacerii lor. Aceste limite sunt tot mai mult 

impuse de viaŞa socialŁ, acestea vor genera conflicte ´n ĸi asupra structurii personalitŁŞii, 

conflicte pe care Freud le decodificŁ apel©nd la trei ñinstanŞeò. 

1.3.1. Alter Ego-ul 

Considerat principal sursŁ a impulsurilor ĸi refulŁrilor. La acest nivel descoperim tot 

ceea ce este ´nnŁscut  ´n noi, toate acele elemente care scapŁ conĸtientului ĸi care totuĸi 

trŁiesc ´nŁuntrul nostru, ĸi acŞioneazŁ ´n secret asupra g©ndurilor noastre ĸi implicit asupra a 

ceea ce noi ´ntreprindem. 

Asemeni psihanalizei, care aduce la suprafaŞŁ un traumatism profund din copilŁrie, 

care existŁ ´ntr-o schemŁ mentalŁ  ĸi poate destructura un mod de viaŞŁ p©nŁ c©nd el,  este 

identificat ĸi depŁĸit, tot aĸa ĸi publicitatea aduce la suprafaŞŁ ceea ce este ascuns 

determin©ndu-ne sŁ ne asumŁm acele lucruri care au fost ascunse dar pe care le dorim. 

 Astfel, publicitatea bazatŁ pe Alter Ego, descoperŁ elementele care devin adevŁrate 

motoare ´n promovarea publicitarŁ, care scapŁ de sub incidenŞa raŞionamentului, pentru a flata 

aspiraŞiile umane, reuĸind astfel sŁ gŁseascŁ uĸor drumul spre obiectivul propus. 

1.3.2. Supra-eul 

Este acel aspect al personalitŁŞii care reprezintŁ interiorizarea interdicŞiilor, a 

elementelor represive  pe care le-a ´nt©lnit individual pe parcursul vieŞii sale ´n societate ĸi pe 

parcursul educaŞiei. Acestea se constituie ca ´n adevŁrate elemente de cenzurŁ a personalitŁŞii, 

cenzurŁ care se manifestŁ ´n cea mai mare parte ´n mod inconĸtient, sub formŁ de autocriticŁ, 

                                                             
5A se vedea, Louis.A.(1997), Day,Etichs in Mass Communication, Cases and Controversies, ed. a. II.a, 

Wadsworth, Belmot, California. 
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sisteme de valori proprii, cenzurŁ, elemente care pot genera la un moment dat conflict intern.

  

1.3.3. Ego-ul 

ReprezintŁ instanἪa  supremŁ a personalitŁŞii,asigurŁ compromisul ´ntre Alter Ego ĸi 

Supra-eu,este mediator, asigurŁ un echilibru prin mecanismul de autoapŁrare ĸi 

autoconservare, pentru a sigura ĸi pŁstra unitatea persoanei. Publicitatea restabileĸte acest 

raport prin ridicarea barierelor, interdicŞiilor , prin reglarea  conflictelor noastre interioare. 

Pentru a interveni publicitatea, mesajul
6
 acesteia prin aceste trei p©rghii, trebuie sŁ 

acŞioneze at©t la nivel mental c©t ĸi la nivelul stilului abordat. Mesajul publicitar apeleazŁ  cu 

precŁdere la nivelul inconĸtientului, unde, mesajul trebuie sŁ se contureze, sŁ se creeze ĸi sŁ 

acŞioneze av©nd la bazŁ scheme mentale specifice  care, renunŞŁ la discurs clar ĸi foarte 

raŞional. 

Astfel, ´n publicitate aportul psihanalizei ĸi al psihologiei este foarte important. Pe c©t 

de restrictiv este mesajul ĸi demersul raŞional, pe at©t de permisiv este mesajul bazat pe 

motivaŞii inconĸtiente, pe pulsiuni, concluziv, aceastŁ abordare permite consumatorului sŁ ´ĸi 

atingŁ facil scopul, ´i permite sŁ iasŁ din sfera banalitŁŞii, printr-un transfer simbolic artificial. 

2. Abordarea psihosocialŁ  

Mediul sociocultural   formeazŁ, influenŞeazŁ ĸi determinŁ comportamentele umane. 

Astfel, individual este produsul unei culturi de bazŁ, este rezultatul unor norme, roluri ĸi 

statute. Ċn acest context publicitatea, mesajul publicitar, reclama, pentru a vinde, pentru a se 

vinde, ajutŁ consumatorul sŁ trŁiascŁ uĸor conform unor norme, pentru a-ĸi ´ndeplini rolurile: 

profesionale, familiale, cu maximŁ eficienŞŁ.  

Individul aparŞine unor subculturi diverse: grup familial, social, profesional, diverse 

medii ale vieŞii cotidiene,care sunt determinante pentru conduita indivizilor, ele  vehiculeazŁ 

modele, norme, linii de conduitŁ reguli prin intermediul cŁrora se asigurŁ coeziunea ĸi buna 

funcŞionare a societŁŞii.  

Un individ se simte puternic ĸi motivat dacŁ aderŁ la un microgrup din convingere 

personalŁ ĸi dacŁ are, ´n acelaĸi timp, conĸtiinŞa faptului cŁ acŞioneazŁ coerent cu ceilalἪi. Ċn 

ce priveĸte comportamentul de cumpŁrare generat de mesajul publicitar ĸi de reclamŁ, se aflŁ 

ĸi el sub incidenŞa acestui cod contextual.  

Consumatorul evalueazŁ produsul ´n funcŞie de  tipul de consum practicat ´n cadrul 

subgrupurilor din care face parte. Astfel, individul va avea ´ncredere ´ntr-un mesaj publicitar 

dacŁ regŁseĸte ´n el normele ĸi valorile grupului din care face parte. 

2.1. Grupul de apartenenŞŁ ĸi de referinŞŁ 

Ċn cazul conceptului de Ăgrupò trebuie sŁ facem o distincŞie ´ntre: 

- Grupul de apartenenŞŁ, acela din care face parte individul datoritŁ statutului sŁu social 

real; 

- Grupul de referinŞŁ, care este acel grup ce reprezintŁ o referinŞŁ pentru individ, 
exprim©nd o adeziune personalŁ prin care individului i-ar face plŁcere sŁ facŁ parte. 

DacŁ prima categorie de grup reprezintŁ acea structurŁ din care realmente facem 

parte, cea de a doua, reprezintŁ grupul care exercitŁ o presiune exterioarŁ. Ċn cazul spotului 

publicitar trebuie sŁ Şinem cont de faptul cŁ, reclama proiecteazŁ sau permite integrarea ´ntr-

un grup, aici, trebuie sŁ observŁm dacŁ grupul care ni se propune prin reclamŁ, este de 

apartenenἪŁ sau de referinŞŁ.  

De obicei mesajul publicitar pune mai uĸor ´n evidenŞŁ grupul de referinŞŁ, pentru cŁ 

acesta aduce o valoare suplimentarŁ mesajului. Un astfel de mesaj apare ´n cazul anunŞurilor 

de angajare, c©nd, ´ntreprinderea se prezintŁ ´n exterior ĸi ´n interior, drept grup de referinŞŁ 

                                                             
6 A se vedea, Otto Lerbinger, (1972),Designs for Persuasive Communication,Prentice Hall, Englewood Cliffs, 

New Jersy. 
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prin leadership-ul sŁu, cŁut©nd sŁ creeze, sŁ trezeascŁ un sentiment de m©ndrie, m©ndria de a 

aparŞine unui grup care este de referinŞŁ pentru toŞi, astfel se creeazŁ  un resort psihologic 

pentru a tenta. 

2.2. Stereotipurile ´n reclamŁ
7
 

Ċncep©nd cu anii ó20 miĸcarea culturalistŁ promova idea ĸi principiul cŁ, fiecare 

culturŁ sau civilizaŞie oferŁ individului un model bazŁ pe care ´ĸi va clŁdi personalitatea.  

Ceea ce trebuie subliniat este faptul cŁ , existŁ ´ntotdeauna o personalitate de bazŁ, 

caracter  naŞional, specific local, etnic, geografic, norme ale unei societŁἪi-tip, care pot fi 

circumscrise unor frontiere. La un moment dat acestea, amplificate, exagerate, caricaturizate, 

au devenit adevŁrate scheme care au fost aplicate microsocietŁŞilor (grupuri socio-

demografice, socio-profesionale, regiuni, zone) ĸi uneori extinse la macrosocietŁŞi, ŞŁri ĸi 

continente. 

Ċn general publicitatea utilizeazŁ stereotipuri mai ales atunci c©nd este vorba de 

profesii, devenind adevŁrate cliĸee chiar dacŁ ele au fost depŁĸite de realitate. Aici, 

publicitatea, mesajul publicitar, reclama, vor utileze un ´ntreg arsenal de obiecte-semne, 

simboluri care se transform ´n adevŁrate coduri de permanenŞŁ, de recunoaĸtere. 

2.3. Arhetipurile de conduitŁ ĸi reclama 

De la ´nceputul existenŞei noastre, din copilŁrie suntem ĸi ne ataĸŁm de norme. Aceste 

se bazeazŁ pe modele familial, biologice, profesionale, se bazeazŁ  pe acele arhetipuri care 

devin repere de acŞiune ĸi g©ndire determinate de : v©rstŁ, sex, profesie, statut familial. Toate 

aceste elemente se vor regŁsi ´n reclame. Publicitatea pentru a-ĸi atinge obiectivele va uzita 

de calitatea de receptor-consumator pe care o are fiecare dintre noi: 

 Publicitateava oferi fiecŁruia dintre  noi posibilitatea de a achiziŞiona un produs-

/marcŁ care ´l  va ´ncadra ´n anumite norme, pentru ai asigura rolul, ĸi pentru a-ĸi ´ndeplini 

statutul;oferŁ individului mijlocul prin care se poate adapta la o societate aflatŁ ´ntr-o 

evoluŞie, devenire  ĸi  miĸcare  continuŁ; ńtodeauna reclama ĸi publicitatea se va construi ĸi 

sprijini pe norme ĸi curente socioculturale prin care ´ĸi va argumenta mesajul. ExistenŞa 

normelor ´n societate implicŁ ĸi adeziunea la acestea din partea individului. Adeziunea 

reprezintŁ consensul individului faŞŁ de anumite norme, consens generat de condiŞionŁrile 

educative ĸi acŞiunea mai mult sau mai puŞin conĸtientŁ a individului. Distingem douŁ forme 

de adeziune: 

 Adeziunea extrinsecŁ, este situaŞia ´n care individul se adapteazŁ, ´n deplinŁ 

´nŞelegere, pentru a nu fi considerat un marginal, se supune normelor, prin conformism; 

 Adeziunea intrinsecŁ,  este atunci c©nd individul asimileazŁ ĸi interiorizeazŁ legile, 

p©nŁ c©nd acestea devin aproape o proprie filosofie, un demers ĸi o alegere personalŁ ce 

corespunde idealurilor grupului ´n care se va integra. 

Ċn acest context este greu de stabilit ĸi determinat ´n mod obiectiv, influenŞa pe care o 

are contextul familial, cultural asupra comportamentelor asupra deciziilor ĸi g©ndurilor 

noastre, tocmai aici intervine libertatea individului, liberul arbitru.  

Cu toate acestea, scopul publicitŁŞii este tocmai aceastŁ adeziune intrinsecŁ, chiar 

dacŁ indivizii nu recunosc influenŞa pe care o are publicitatea asupra propriilor alegeri, sau nu 

recunosc faptul cŁ nu ´ntotdeauna decodificŁ mesajele unei publicitŁŞii dincolo de caracterul 

incisiv ĸi uneori lipsit de transparenŞŁ ĸi conŞinut inteligibil. 

2.4. Schimbarea normelor ĸi a rolurilor-impactul lor  asupra reclamei 

De cele mai multe ori schimbarea normelor ´ntr-o societate implicŁ schimbarea unui 

´ntregi scheme educaŞionale, ´n acest caz apare inevitabil situaŞie c©nd individul opune 

rezistenŞŁ schimbŁrii.  

                                                             
7 A se vedea, Moldoveanu, Maria, Miron, Dorina (1994), Psihologia reclamei. Bucureĸti: Editura Libra. 
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Aici, intervine inteligenŞa de a sugera noile modele av©nd la bazŁ modelele 

preexistente, recunoscute, acceptate, prezente ´n cultura grupului. Ċn acest caz, rolul 

publicitŁŞii este de a facilita procesul de Ăpierdereò al valorilor recunoscute de grup p©nŁ la 

acel moment, rolul sŁu este acela de a asigura un factor de echilibru ´ntre vechi ĸi nou, tradiŞie 

ĸi modernitate, de a atenua conflictele ´ntre generaŞii, clase, propun©nd modele prin care 

poate fi mai uĸor acceptatŁ realitatea. 

Rolul, este la r©ndul sŁu determinat ĸi fixat de o lege colectivŁ
8
. AceastŁ lege 

colectivŁ este fixatŁ de coduri, regulamente, interdicŞii, recomandŁri. Astfel, publicitatea nu 

ezitŁ ´n a recupera aceste reguli, ´n a adopta atunci c©nd este nevoie chiar un ton imperativ 

sau autoritar. 

Pe l©ngŁ rolul explicit, al fiecŁruia existŁ ĸi un alt fel de rol dar nu mai puŞin 

important, pe care fiecare interlocutor  ´l aĸteaptŁ de la celŁlalt din perspectiva funcŞiei sale 

sociale. Este ceea ce numim aĸteptarea de rol, care este un element de o complexitate 

suplimentarŁ.  

Chiar  ĸi la acest nivel intervine publicitatea, rolul ei este acela de a decoda aĸteptŁrile de rol 

´n locul nostru ĸi de a desemna produsul care ne ajutŁ sŁ nu dezamŁgim. Cea mai mare 

ambiguitate o vom regŁsi la nivelul rolurilor profesionale, pentru cŁ aici rolul, trebuie sŁ 

depŁĸeascŁ uneori modelele stereotipizate ĸi atunci este nevoie de reajustare, regularizare sau 

complementaritate ´n abordarea publicitarŁ.Ceea ce nu trebuie sŁ ignorŁm ´n final este faptul 

cŁ, ´n decursul unei zile noi, ca ĸi indivizi parcurgem mai multe roluri: profesionale-´n funcŞie 

de interlocutori, roluri familiale-de mamŁ, soŞie, ficŁ, iar confruntŁrile cu aceste roluri 

determinŁ o alegere, o disjuncŞie, ´n care trebuie sŁ efectuŁm selecŞii, poate sŁ rupem 

contactul cu unul din roluri, sau sŁ recurgem la compromisuri cu riscul de a ne ´ndepŁrta de 

modelul ideal. Publicitatea ne oferŁ mijloacele de integrare ´ntr-un grup, ´ntr-o societate, 

creeazŁ ĸi stimuleazŁ colaborarea ĸi spiritul de echipŁ, ´nlŁturŁ barierele ´n comunicare 

pun©nd ´n evidenŞŁ rolul fiecŁruia, rol regŁsit apoi ´n acŞiunile colective. Astfel, reuĸeĸte sŁ 

integreze individul sŁ-l punŁ ´n acord cu sine, cu lumea, reuĸeĸte sŁ-l valorizeze ĸi sŁ-i ofere 

posibilitatea de a valoriza la r©ndul sŁu. Publicitatea ne redŁ o imagine valorizatŁ a noastrŁ, a 

societŁŞii ´n care trŁim, uneori chiar ajunge la idealizare pentru a obŞine efectul dorit. Astfel, 

publicitatea are rolul de a furniza repere, norme ĸi valori, are rolul de a valoriza ĸi de a integra 

subiecŞii. Acest rol se materializeazŁ atunci c©nd publicitatea stabileĸte: valori comune, 

referinŞe colective, unde individul devine un eu colectiv, care face parte dintr-un tot. Cu toate 

acestea, publicitatea  respectŁ individualitatea ĸi specificitatea fiecŁruia, creeazŁ ĸi 

promoveazŁ reprezentŁri colective, creeazŁ jocuri de rol ĸi de modele, asigurŁ tuturor ´n mod 

egal accesul la consum ĸi la realizarea de sine. Publicitatea, reuĸeĸte sŁ-ĸi atingŁ aceste  

obiective pentru cŁ ea vorbeĸte printr-un limbaj comun: al imaginilor, al simbolurilor, al 

miturilor utiliz©nd supra-limbajul. 
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ARGUMENT FOR A STRATEGY OF STRATEGIC COMMUNICATION  

 

Ioan Deac 

Prof., PhD, òCarol Iò National Defence University, Bucharest 

 

 
Abstract: The current approaches to strategic communication only refer to the most obvious aspects: the 

instruments of strategic communication. However, strategic communication is so much more than a simple 

toolkit which must be used for a specific purpose. Strategic communication must be linked to security 
interests and must itself have a strategy establishes the frame of perception, comprehension and signification 

for the target audience. The strategy of strategic communication thus becomes the vector for projecting and 

developing security strategies and the endgoal of strategic communication becomes security culture. 

 

Keywords: strategy, strategic communication, security, security culture 

 

 

Strategic communication is an increasingly present topic of debate in communication 

studies. It can be noticed in the actions and activities of corporations and organizations, in the 

operations and missions of international and transnational bodies, in the policies and strategies of 

states and governments. The analysis that we shall undertake will show that each of the afore-

mentioned structures has its own conception with respect to strategic communication, its goal and 

its area of applicability. Strategic communication is either an integrative concept with respect to a 

series of complementary communication processes, or a concept employed to impress and astound 

due to the resonance it carries. In our opinion, strategic communication should satisfy the definition 

criteria of a strategy, namely, it should encompass a subject field different from that of other 

communication processes, it should present an area of applicability distinct from that of other 

communication processes, and it should pursue endgoals diverse from those of other 

communication processes.  

In the literature, strategic communication is mainly placed in the context of organizational 

communication and it is connected to it. The following are a few relevant examples of this: Kjerstin 

Thorson, in Oxford Bibliographies
1
, presents a definition of strategic communication which is based 

on the makeup structure and the complementarity of communication processes: ñStrategic 

communication is an umbrella term to describe the activities of disciplines including public 

relations, management communication, and advertising.ò This definition reflects the understanding 

that communication processes function on the basis of a relation of complementarity, that they 

complete and supplement each other. Even if the author only mentions three communication 

processes, this makeup can be extended to other processes that are specific to an organization. 

Actually, according to such a definition, strategic communication does not refer to a distinct 

process, but it subsumes a series of other processes and simply gives this collection an umbrella, 

generic term. However, what does not result from the use of strategic communication as an 

umbrella term is that there is an actual connection, an underlying coordination among the subsumed 

processes by virtue of a unitary action plan. And this connection is precisely what strategic 

communication presupposes, this is what is currently missing from studies focusing on this 

conjugated type of communication.  

                                                             
1 Kjerstin Thorson, Strategic Communication, Oxford Index, 

http://www.oxfordbibliographies.com/view/document/obo-9780199756841/obo-9780199756841-0007.xml, accessed 

05.10.2018. 

http://www.oxfordbibliographies.com/view/document/obo-9780199756841/obo-9780199756841-0007.xml
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 Other authors
2
 consider that communication practices and processes and the goals they 

envisage are what gives a strategic characteristic to communication: ñ[strategic communication is] 

éthe purposeful use of communication by an organization to fulfill its missionò. According to 

these authors, the process as such is not the defining characteristic of strategic communication, but 

the focus of communication processes towards the fulfillment of the organizations mission. For 

these authors, analyzing the target audience profile, writing messages and coordinating 

communication processes become the determining elements for strategic communication. In this 

light, a communication process is strategic if the endgoals it pursues are correlated to the mission 

and the aim of the organization. Thus, strategic communication gains a landmark: the mission of the 

organization, but it does not become a distinct process, since any communication form or action 

could be considered ñstrategicò if it is in keeping with the mission of the organization. From this 

characteristic, we can deduce the correlation and dependence of strategic communication on the 

organizational management activity, which it simply accompanies and reflects. It should also be 

mentioned that the six components that the authors subscribe to strategic communication ï 

management, marketing, public relations, technical communication, political communication, and 

information/social marketing campaigns ï only come to strengthen the idea of a summary 

representation of certain processes that have all come to bear a common name: strategic 

communication.  

 A. Zerfass Ἠi S. Huck
3
 consider that a communication process becomes strategic if it is 

innovative, if it surpasses the boundaries of the current states of affairs, if it generates and explores 

new avenues, forms or horizons of communication. At the same time, the authors consider that such 

innovations can mostly appear in leadership communication. Undoubtedly, strategic communication 

must strive to surpass the aim of solving concrete issues. 

 Another author, B. Steyn
4
 formulates a defining condition for strategic communication: 

ñ[strategic] communicators provide input to, but not take part in, corporate strategy formulation. 

Corporate communication strategy should be linked to corporate strategy.ò In the authorôs opinion, 

strategic communication is not an umbrella term, it does not represent the practice of tailoring 

messages to the target audience or to the organizational mission. B. Steyn remarks that an 

organizationôs strategy and strategic communication must work hand in hand. Strategic 

communication will thus contribute to the organizationôs strategy: it determines in strategy ñwhatò 

and ñhowò the organization will communicate. Thus, strategic communication can become a 

process distinct from the other organizational communication processes, with its own agenda and 

mission. Our concern with respect to this theory refers to the fact that in the organizationôs strategy 

this ñwhatò and ñhowò are no more than the communication component or function of that strategy, 

and to consider this component as a process of strategic communication seems to oversimplify the 

situation and use too complex a term for an extremely restricted area of applicability.  

 The Financial Times Lexicon (FTL)
5
 provides a distinct meaning, as it puts forth a 

definition for strategic communication which highlights the qualitative character of communication: 

ñCommunication is strategic when it is completely consistent with a corporationôs mission, vision, 

values and is able to enhance the strategic positioning and competitiveness of the organization.ò 

Moreover, in the examples it provides, it seems that the strategic communication process that FTL 

takes under consideration is actually corporate social responsibility communication. However, 

strategic communication cannot be social responsibility communication, even if the latter focuses 

on strategic objectives. Even so, one idea is worth retaining: in order to succeed and attain a 

                                                             
2
 Hallahan, K., D. Holtzhausen, B. van Ruler, D. Vercic, and K. Sriramesh. 2007. Defining strategic communication. 

International Journal of Strategic Communication 1:3ï35. 
3 Zerfass, A., and S. Huck. 2007. Innovation, communication, and leadership: New developments in strategic 

communication. International Journal of Strategic Communication 1.2: 107ï122. 
4Steyn, B. 2003. From strategy to corporate communication strategy: A conceptualization. Journal of Communication 

Management 8.2: 168ï183 
5 http://lexicon.ft.com/Term?term=strategic-communication 
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competitive positioning compared to other organizations, strategic communication is the vehicle for 

the vision and values of the organization.  

 It can be noticed from the above presented theories that, in the organizational, corporate 

context, strategic communication is more often than not a particular aspect or a specific instance of 

organizational or corporate communication. It does not represent a specific process in and of itself, 

nor does it have a specific object. In this context, the strategic aspect of communication is given 

solely by the manner in which the organization projects its messages, by the extent to which they 

are correlated to its strategy, of which it is an integral part. Consequently, in organizational 

communication, one cannot identify a strategy for strategic communication, only several disparate 

elements ï orientation according to the organizationôs mission and the link to the organizationôs 

strategy ï insufficient for a strategic-level outlook and conception.  

 In order to pertinently discuss strategic communication so it does not overlap with any of the 

afore-mentioned situations, a clearer development and analysis of the area of applicability is 

required, as well as of the context and goals of such communication. In what follows, we shall look 

at NATOôs and the US government view on strategic communication. 

 NATO has a specific and well-structured approach to the phenomenon. NATO has 

developed its own approach with respect to strategic communication, which represents a very 

important area of interest and research (there is a NATO StratCom Center of Excellence in Riga), as 

well as an area of operations for the Alliance. NATOôs attitude towards strategic communication 

denotes interest and commitment. The vision NATO holds is very similar to the theoretical and 

practical one used by private organizations and corporations. Thus, for NATO, strategic 

communication is firstly a common denominator for a number of activities that the Alliance had 

also previously undertaken: ñNATO Strategic Communications is the coordinated and appropriate 

use of NATO communications activities and capabilities in support of Alliance policies, operations 

and activities, and in order to advance NATO's aimsò. These activities and capabilities are: 

1) Public Diplomacy: NATO civilian communications and outreach efforts responsible for 

promoting awareness of and building understanding and support for NATO's policies, operations 

and activities, in complement to the national efforts of Allies; 2) Public Affairs: NATO civilian 

engagement through the media to inform the public of NATO policies, operations and activities in a 

timely, accurate, responsive, and proactive manner; 3) Military Public Affairs: promoting NATO's 

military aims and objectives to audiences in order to enhance awareness and understanding of 

military aspects of the Alliance; 4) Information Operations: NATO military advice and co-

ordination of military information activities in order to create desired effects on the will, 

understanding, and capabilities of adversaries and other NAC-approved parties in support of 

Alliance operations, missions and objectives; 5) Psychological Operations: planned psychological 

activities using methods of communications and other means directed to approved audiences in 

order to influence perceptions, attitudes and behavior, affecting the achievement of political and 

military objectives.
6
 

 It can be noticed that NATO is preoccupied by the correlation of communication processes 

with the Allianceôs strategy. Thus, Public Affairs, Information Operations and Psychological 

Operations are integrated in the operational planning process for military operations, being 

considered military capabilities and force generators. However, this does not account for the 

strategic nature of communication. But, at the same time, NATO is also focused on promoting its 

values and objectives through strategic communication. Its communication campaigns, 

WeAreNATO being one of the most recent, fully reflect its intent to transmit the Allianceôs values 

and to position itself in the public sphere with respect to other military actors. Although it manages 

to combine in all their complexity and particularity its own communication characteristics and 

practices, NATO does not surpass the paradigm in which other organizations operate with respect to 

strategic communication as it does not manage to define an area of applicability that is specific 

solely to strategic communication. Its areas of interest and applicability are restricted to the 

                                                             
6https://www.stratcomcoe.org/about-strategic-communications, accessed 07.10.2018. 

https://www.stratcomcoe.org/about-strategic-communications
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respective communication processes that make up NATOôs particular brand of strategic 

communication, which means that NATO has not, as of yet, identified a specific domain of 

applicability for strategic communication.  

 A more complex and detailed approach can be found when analyzing the same process and 

concept at the level of the United Statesô government. For the US government, strategic 

communication represents the ñfocused United States Government efforts to understand and engage 

key audiences to create, strengthen, or preserve conditions favorable for the advancement of United 

States Government interests, policies, and objectives through the use of coordinated programs, 

plans, themes, messages, and products synchronized with the actions of all instruments of national 

powerò
7
. This definition already has the elements that we have been looking for. The area of 

applicability for strategic communication becomes evident and distinct from other similar ones: 

promoting the interests, policies and objectives of the US government, coordinating the 

communication capabilities and synchronizing the actions of national actors, in other words of the 

political arena. The context in which strategic communication operates is also distinguishable: it 

generates a partnership between the government and various target audiences. And last, but not 

least, the goal of strategic communication becomes synergic at the national level, which means that 

it encompasses the processes we have discussed before and it is coordinated because all these 

processes work together flawlessly to promote the governmentôs values and interests. 

 Strategic communication can only be truly manifest at the level of state government. 

Strategic communication is correlated to the governmentôs strategy and its objectives are to promote 

the governmentôs interests (political, economic, diplomatic, military, cultural, etc.) by cultivating at 

the same time the social and political values of the government. Strategic communication can also 

be correlated to the national security strategy, in which case, strategic communication becomes the 

vector for security culture, promoting security values and interests. As previously shown, a wide 

array of procedures and techniques does not encompass the essence of strategic communication. 

Strategic communication treats the communication means, media, channels and infrastructures as 

instruments through which it becomes manifest, but it is not their complexity that conveys its 

strategic nature. This strategic character is determined by its ability to coordinate the processes and 

infrastructures that it uses, and this ability can only come as a result of a well-developed and clear 

strategy.  

 In conclusion, strategic communication cannot simply be an umbrella term, cannot simply 

express a characteristic of the intensity and focus of a process or be just a name for already existing 

and operating processes. Strategic communication cannot be the mere action of coordinating 

operational capabilities deployed during a political and military mission.  

Strategic communication must be a distinct communication process, associated to 

governance strategies and security strategies. In this stance, strategic communication must have its 

own strategy, since it cannot be based on a simple model, as it is not repetitive and routine-like, but 

rather it needs to adapt to the ever-changing and complex context of governing. Strategic 

communication must be innovative and must have the ability to explore new communication 

horizons. Moreover, the strategy of strategic communication must be competitive because this type 

of communication takes place in a competitive environment where more actors compete for the 

attention and the minds of the target audiences. Strategic communication must be able to face up to 

other such processes, and the only means by which it can do so is if it based on a well-thought out 

and clear strategy, meant to coordinate and guide it.  
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Abstract: The article proposed wishes to make a responsible analysis of the situation of tertiary 

education in the new economic, geopolitical U.E. states, notably in Romania XXI century and in line 

with the new national strategy for tertiary education 2015 ï 2020 and with ,,Standards and 
Guidelines for Quality Assurance in the European Higher Education. Areaò( ESG) elaborated in may 

2015. In this context, position and training of university teachers to the direction the school is 

heading,,romanian schoolsôô becomes essential for achieve the objectives Union Agenda. European 

for modernizing higher education in european countries, as well as and of those set out in the 
,,National Strategy for tertiary education,, 2015 - 2020 ''. The problem of quality at the institutions of 

higher education remains a essential theme in the current context of Romanian / European education, 

for which reason the current study intends to contribute through the recommendations made for 

improving internal quality assurance assessment tools. 
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1. Stadiul actual al ´nvŁἪŁm©ntului superior 

Ċn studiul pe care mi-l propun sŁ-l fac ´n acest articol doresc sŁ ´ncep, poate atipic 

pentru o lucrare cu o concluzie, care va deveni de fapt punctul de pornire. Pornind de la 

faptul cŁ ´nvŁἪŁm©ntul superior rom©nesc face parte din cel european concluzia este simplŁ, Ἠi 

anume cŁ trebuie aliniat cu acesta. Pentru ajungerea ´n acest punct trebuie sŁ respectŁm niἨte 

standarde sau poate chiar sŁ le introducem, iar pe urmŁ sŁ le respectŁm pe cele pe care nu le 

avem ´ncŁ stabilite la nivelul UniversitŁἪilor.[1,2]. Ċn ´nv©Ἢ©m©ntul superior actual urmŁrirea 

calitŁἪii are un rol important ´n managementul universitar, dar desigur pentru a fi ´n totalŁ 

concordanἪŁ cu ´nvŁἪŁm©ntul european mai avem unele standarde pe care trebuie sŁ le 

´ndeplinim. Adoptarea ,, Standards and Guidelines for Quality Assurance in the European 

Higher Education Area( ESG) ´n mai 2015, ne poate ajuta din punct de vedere 

formal/strategic foarte bine ´n demersul nostru de a ajunge la performanἪe ´n domeniul 

educaἪiei, deorece ´n acest document gŁsim formulate standardele necesare pentru asigurarea 

calitŁἪii la nivelul ´nv©Ἢ©m©ntul superior. 

Standardele existente ´n ESG sunt stabilite pe cele trei direcἪii, Ἠi anume a:evaluŁrii 

interne, evaluŁrii externe Ἠi a agenἪiilor de asigurare a calitŁἪii.[3,5,16]. 

Ċn continuare voi ´ncerca sŁ propun Ἠi sŁ dezvolt, absolut personal Ἠi din perspectiva 

UniversitŁἪii noastre diferite instrumente de evaluare internŁ care sŁ fie utile instituἪiilor de 

´nvŁἪŁm©nt superior rom©nesc prin care sŁ se asigure calitatea, dar care sŁ fie Ἠi ´n 

concordanἪŁ deplinŁ cu standardele stabilite prin ESG.[7,8,16]. 

2. RecomandŁri Ἠi propuneri de ´mbunŁtŁἪire a calitŁἪii 

RecomandŁrile Ἠi propunerile de ´mbunŁtŁἪire a calitŁἪii pot fi fŁcute corect numai 

dacŁ existŁ un studiu/analizŁ atentŁ a rapoartelor anuale de evaluare internŁ a calitŁŞii 

elaborate de facultŁŞile ce fac parte din Universitate. Astfel, ´n urma analizŁrii rapoartelor 

anuale de evaluare internŁ a calitŁŞii  se pot trage diferite concluzii care pot genera propuneri 

reale prin care sŁ aducem plus valoare ´n instituἪia noastrŁ, iar pentru altele pot fi recunoscute 

ca exemple de bune practici. Ċn continuare voi ´ncerca sŁ formulez, din punctul meu de 
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vedere, recomandŁri ce se impun pentru creἨterea calitŁἪii, pentru aducerea de plus valoare ´n 

instituἪiile din mediul universitar. 

Ċn urma studiului Ἠi analizei rapoartelor anuale de evaluare internŁ a calitŁἪii propun 

urmŁtoarele recomandŁri de ´mbunŁtŁἪire a calitŁἪii: 

¶ Stabilirea de repere privind calificŁrile, programele de studiu, diplomele, personalul 

didactic ĸi de cercetare, facilitŁŞi oferite studenŞilor de facultate; 

¶ Stabilirea de repere calitative ĸi cantitative (benchmarking) pentru comparaŞia 

programului de studii cu alte programe din ŞarŁ ĸi strŁinŁtate; 

¶ Activarea politicilor ĸi strategiilor universitŁŞii ´n facultŁŞi ĸi stimularea participŁrii 

fiecŁrui membru al corpului didactic ĸi de cercetare, precum ĸi a studenŞilor; 

¶ SusŞinerea de cŁtre managementul universitŁŞii a ´mbunŁtŁŞirii continue a calitŁŞii ´n 

toate activitŁŞile desfŁĸurate; 

¶ Creĸterea numŁrului criteriilor ĸi standardelor de calitate ARACIS la nivel 

instituŞional ĸi la nivelul fiecŁrui program de studii ;[1,2] 

¶ Revizuirea programelor de studii pentru a corespunde dinamicii pieŞei calificŁrilor 

universitare ĸi profesionale, precum ĸi prin comparaŞie europeanŁ ĸi internaŞionalŁ pe baza 

unui set de nivele profesionale de reper; 

¶ Aplicarea principiilor de evaluare formativŁ; 

¶ Aprecierea performanŞelor cadrelor didactice; 

¶ ĊmbunŁtŁŞirea procesului de orientare a studenŞilor la alegerea cursurilor ĸi a carierei 

la nivel de facultate;[14] 

¶ ĊmbunŁtŁŞirea strategiilor de cercetare la nivelul facultŁŞilor 

¶ Reacreditare CNCSIS a centrelor de cercetare din cadrul UniversitŁŞii ĸi dotarea 

acestora corespunzŁtor temelor de cercetare abordate. 

¶ IniŞierea de schimburi de experienŞŁ ´ntre cadrele didactice ale universitŁŞii ´n scopul 

´mbunŁtŁŞirii procesului de evaluare;[15] 

¶ Adaptarea strategiilor didactice ĸi oferirea de sprijin suplimentar pentru studenŞii cu 

performanŞe ´nalte ĸi pentru cei cu dificultŁŞi de ´nvŁŞare; 

¶ Crearea de noi spaŞii pentru laboratoare dotate cu calculatoare; 

¶ Continuarea achiziŞiilor de resurse bibliografice; 

¶ Continuarea modernizŁrii dotŁrilor existente ´n vederea creĸterii calitŁŞii procesului 

didactic; instructiv-educativ, 

¶ Scurtarea duratei de eliberare a actelor de studii; 

¶ Organizarea de centre de lucru unde sŁ se formeze cadrele didactice pentru a cunoaἨte 

Ἠi pe urmŁ a aplica aceste metode moderne de predare-´nvŁἪare-evaluare, 

¶ ĊmbunŁtŁŞirea organizatoricŁ ĸi tematicŁ  a practicii studenŞilor ï lŁrgirea bazei de 

practicŁ prin instituirea de convenŞii de practicŁ cu firme din domeniu; 

¶ Extinderea stagiilor de practicŁ/plasament/internship ale studenŞilor ´n mediul 

industrial/economic/pedagogic; 

¶ Elaborarea de cursuri ĸi materiale didactice pentru fiecare disciplinŁ din planul de 

´nvŁŞŁm©nt ĸi punerea la dispoziŞia studenŞilor ï cel puŞin ´n format magnetic 

¶ Participarea cadrelor didactice la cursuri de perfecŞionare, de formare continuŁ, 

¶ Preocuparea cadrelor didactice pentru diversificarea oportunitŁŞilor de ´nvŁŞare ï pe 

l©ngŁ formele clasice extinderea platformelor de ´nvŁŞare e-learning; 

¶ Deschiderea tot mai largŁ spre mediul industrial av©nd ´n vedere cerinŞele crescute ale 

pieŞei forŞei de muncŁ, dezvoltarea ĸi modernizarea permanentŁ a programelor de studii 

universitare, care sŁ ´nt©mpine nevoia de specialiĸti ´n domeniul automaticii ĸi 

electroenergeticii, ´ncurajarea creerii de medii ĸi experienŞe de ´nvŁŞare care sŁ conducŁ 

studenŞii spre descoperire ĸi cunoaĸtere,  atragerea de fonduri structurale ĸi proiecte de 
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cercetare naŞionale ĸi internaŞionale, actualizarea materialelor didactice ´n format electronic ĸi 

utilizarea facilitŁŞilor de e-learning existente; 

¶ Oferirea unei baze reale de practicŁ a studenŞilor, angrenarea studenŞilor ´n proiecte ĸi 

contracte, urmŁrirea carierei absolvenŞilor, dezvoltarea acŞiunilor de cooperare cu universitŁŞi 

din strŁinŁtate; 

¶ Acoperirea integralŁ a disciplinelor de studiu cu suport de curs publicat; 

¶ Implicarea activŁ a studenŞilor ´n activitatea de cercetare; 

¶ Angrenarea masteranzilor ´n activitŁŞi de cercetare, prin participarea la echipe de 

elaborare a granturilor ĸi proiectelor de cercetare cu agenŞi economici;  

¶ Evaluarea activitŁŞii masteranzilor, astfel ´nc©t sŁ se stimuleze elaborarea de lucrŁri 

independente bazate pe cunoĸtinŞe ´nsuĸite riguros; 

¶ Creĸtera gradului de compatibilizare a programelor de studii cu planurile de 

´nvŁŞŁmŁnt a universitŁŞilor renumite din Europa/ARACIS.[1,2]. 

¶ ĊmbunŁtŁŞirea activitŁŞii didactice ĸi ĸtiinŞifice, pentru integrarea mai bunŁ a activitŁŞii 

de practicŁ, pentru ´mbunŁtŁŞirea dotŁrilor materiale necesare activitŁŞii didactice ĸi de 

cercetare, deschiderea tot mai largŁ spre mediul industrial; 

¶ Acoperirea integralŁ a disciplinelor de studiu cu suport de curs publicat; 

¶ Angrenarea studenŞilor ´n proiecte ĸi contracte, acordarea unei atenἪii mai mari 

predŁrii mediilor avansate de proiectare; 

¶ Angrenarea masteranzilor  ´n activitŁŞi de cercetare, orientarea spre teme de lucrŁri de 

disertaŞie actuale. 

Actul didactic reprezintŁ o parte extrem de importantŁ ´n procesul instructiv-educativ, 

astfel se impune Ἠi pentru aceastŁ activitate ridicarea calitŁἪii conform standardelor 

europene[4,6] 

Din multitudinea de recomandŁri Ἠi propuneri ce pot fi fŁcute cu scopul creἨterii calitŁἪii ´n 

mediul universitar intrŁ Ἠi ´mbunŁtŁἪires unor indicatori de performanŞŁ. Trei concepte sunt 

esenἪiale : viziune, misiune, strategie care reprezintŁ ,,coloana vertebralŁôôa unei instituἪii de 

´nvŁἪŁm©nt care vrea sŁ funcἪioneze ´n mod profesionist, care ´Ἠi cunoaἨte cu precizie 

obiectivele, Ἠtiind de asemenea care sunt oportunitŁἪile Ἠi care vor fi rezultatele. Astfel, ́ n 

urma studiului fŁcut Ἢin©nd cont de contextul actual al ´nvŁἪŁm©ntului modern Ἠi de tendinἪele 

cŁtre care tinde, din punctul meu de vedere, putem exprima c©teva constatŁri/concluzii care 

pot fi formulate dupŁ liniile directoare reprezentative prin intermediul cŁrora se configureazŁ 

imaginea acestui domeniu, al educaἪiei. ConstatŁrile/concluziile luate trebuie ἨŁ fie formulate 

pe urmŁtoarele direcἪii: predare Ἠi ´nvŁἪare, cercetare, servicii cŁtre societate, cultura calitŁἪii, 

internaἪionalizare. 

3. Concluzii 

Procesul de ´mbunŁtŁŞire continuŁ a calitŁŞii serviciilor educaŞionale oferite de 

facultŁŞi trebuie susŞinut prin implicarea directŁ ĸi angajamentul total al ´ntregului corp 

profesoral ĸi auxiliar privind realizarea obiectivelor referitoare la calitate. Ċn final, putem 

sublinia cŁ starea calitŁἪii in ´nvŁἪŁm©ntul superior ´n Rom©nia care evidenἪiazŁ necesitatea 

implementŁrii conceptului de Ăfacultate centratŁ pe studentò, ´n care activitatea didacticŁ sŁ 

fie centratŁ pe nevoile studentului, sŁ fie organizatŁ pe principiul implicŁrii, proactivitŁἪii Ἠi 

structurŁrii. UnitŁἪile de ´nvŁἪŁm©nt sunt considerate a fi responsabile ´n atingerea unui nivel 

ridicat de corelare ´ntre oferta educaἪionalŁ Ἠi piaἪa muncii[14]. TotodatŁ, este indicatŁ 

necesitatea unui dialog social ´ntre factorii implicaἪi, efectuarea unor studii Ἠi analize locale 

pentru a cunoaἨte cerinἪele din piaἪa muncii Ἠi, ´n consecinἪŁ, ofertele educaἪionale ale 

unitŁἪilor de ´nvŁἪŁm©nt  sŁ fie corelate cu aceste cerinἪe[13]. Asigurarea calitŁŞii ´n 

´nvŁŞŁm©ntul superior poate fi consideratŁ un proces de evaluare, din diferite perspective ĸi 

pe mai multe niveluri instituŞionale, a modului ´n care o instituŞie de ´nvŁŞŁm©nt superior 
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funcŞioneazŁ ĸi a manierei ´n care aceasta rŁspunde nevoilor de formare profesionalŁ ĸi de 

cercetare ĸtiinŞificŁ ale òclienŞilorò sŁi. (Marian, 2014)[11,12]. DacŁ la ´nceputurile educaŞiei 

universitare calitatea era consideratŁ o dimensiune intrinsecŁ a ´nsuĸi conceptului de 

universitate, calitatea educaŞiei universitare fiind datŁ defaima corpului profesoral ĸi 

recunoscutŁ de autoritatea care ´ncuviinŞa funcŞionarea universitŁŞii,´n epocamodernŁ, ´nsuĸi 

conceptul de calitate a educaŞiei a cunoscut o serie de prefaceri pentru ca universitŁŞile sŁ 

rŁspundŁ mai bine aĸteptŁrilor tot mai variate ale membrilor societŁŞii ´n mijlocul cŁrora 

fiinŞau ĸi funcŞionau, dupŁ cum apreciazŁ Korka, ´n volumul ,,EducaŞia decalitate pentru piaŞa 

munciiò (Korka, 2009)[9,10]. Calitatea educaŞiei ´n epoca modernŁ, dupŁ cum apreciazŁ 

acelaĸi autor, era doveditŁ at©t prin profesionalismul absolvenŞilor, c©t ĸi prin recunoaĸterea 

pe plan naŞional a performanŞei cunoaĸterii ĸtiinŞifice a profesorilor activi ´n respectivele 

instituŞii. Universitatea ´ĸi autodefinea astfel singurŁ calitatea, rŁspunz©nd comenzii sociale 

aĸa cum credea cŁ este cel mai bine, ´ncerc©nd sŁ se adapteze cerinŞelor societŁŞii pe care le 

considera compatibile cu misiunea ei. Societatea accepta aceastŁ atitudine.  

Azi, universitatea ´ndeplineĸte mai multe funcŞii, care sŁ-i permitŁ sŁ facŁ faŞŁ unei 

societŁŞi bazate pe economia de piaŞŁ, pe competiŞia dintre operatorii activi din acelaĸi 

segment al vieŞii sociale, pe principii democratice (Korka, 2002).[9,10] 
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Abstract:The fundamental feature of the contemporary world economy is the rapid evolution towards 
globalization and use of information technologies and communication. In this context, knowledge 

policies ï research, innovation, education and training ï are of exceptional importance during the 

period of transition towards a Europe of knowledge. The new millennium raise towards the education 
a multitude of problems and very few solutions, fact that actually requires specialists to address an 

innovative and optimistic attitude, so that in perspective, to be highlighted the challenges of this 

period, not the threats germinated by the problems without solutions. Increasing the intellectual 

potential of society is the strategic objective of the contemporary era. Starting from this fact the 
twenty-first century draws a priority to create a modern industry education, particularly a higher one, 

which will become an important area of investment because there is no more valuable and more 

favorable investment than that in developing a society of science, knowledge and education. 
 

Keywords: Higher Education, Globalization, Knowledge, Competitiveness, Quality of Service 

 

 

 An expressive peculiarity of globalization is reliance on knowledge, which is 

concretized on: boosting the role of human capital; focusing effective increases on highly 

educated and specialized human resources; allocation of development benefits to those who 

are capable and trained; the growing connection between knowledge and competitiveness. It 

is preferable to focus on: the formative aspect of learning,  creativity cultivation, and thinking 

stimulation. An educational system that pays special attention to:  student development, 

constructive critique, exploration, understanding, and its deepening, creates only perfect 

individuals that are able to adapt to constantly changing modern world [11]. Initially in the 

special literature was theorized the concept of "knowledge based economy", using its 

definition by P. Drucker, 1969 [3]. The knowledge economy or knowledge based economy is 

a concept that refers to using knowledge to produce benefits. Benefits can have a strictly 

economic dimension or a strong symbolic dimension. An important component of the 

knowledge economy is innovation. Through its involvement in innovative processes, 

contemporary university must respond to these realities by increasing emphasis on 

technological innovation and immediate applicability of the research. 

 The concept of "knowledge society" is currently used all around the world. This 

name is a contraction of the term "knowledge based society" (Knowledge-based Society) 

which involves [1,2]: 

¶ broadening and thoroughness of scientific knowledge and truth about existence; 
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¶ use and management of existing knowledge in the form of technological and 

organizational knowledge; 

¶ knowledge production through technological innovation; 

¶ an unprecedented dissemination of knowledge to all citizens through new methods, 

using mainly the Internet, eBook and methods of learning through electronic methods (e-

learning); 

¶ knowledge society represents a new economy, in which the innovation process (the 

ability to assimilate and convert new knowledge to create new products and services) is 

crucial and that, unlike the old economy where tangible goods were primordial, in the new 

economy matters, primarily intangible assets, immaterial, difficult to describe and especially 

to quantify and measure but have value and generates value [7]. 

In light of these realities, the current society requires an education system that 

contributes significantly to the development of knowledge and skills. University graduates 

should be formed for jobs, which rapidly change due to the dynamic developments in 

technology and work organization. University academic environment, including physical 

culture and sport, has to solve important issues such as: increasing the involvement of the 

business community in the activities and processes of defining competences and study 

programs; adapting higher education for physical culture and sports to labour market needs 

by increasing communication between university students and employers [4,9]; improving 

university management in order to increase university capacity to link its offer according to 

requirements of those interested; development of ICT tools for managing the process of 

communication between university-students-graduates-employers; training of personnel 

involved in activities to increase the relevance of university education offer to labour market 

demand. StateUniversity of Physical Education and Sport aims to adapt to the social 

dynamics, the rapid change of skilled labour market context and social and individual 

expectations of university education beneficiaries. 

Modernization of higher education of physical culture from Republic of Moldova is 

performed in conditions of unprecedented transformations caused by three factors: 

1) development of information and communication technologies; 

2) increase of the individual higher education demand (more and more people aspire to 

obtain a university degree); 

3) increasing competition in the higher education market - institutional diversification 

and individual increased demand for higher education have generated competition between 

universities and expanding the number of taxpayers for educational services has led to 

apparition of trade with such services. 

Having three fundamental functions ï research, teaching / learning and community 

service ï University provides training that must anticipate and respond to social needs and to 

produce that mass communicators and receivers that define an open society. This process 

involves the research for the development and use of new technologies and providing 

mechanisms for vocational training, entrepreneurship education or training. The University 

has a greater role than that to produce and establish social status for graduate students and 

members of the academic community, contributing to the configuration of individual 

personalities, strengthening qualifications and professions, improving and codifying 

knowledge. 

Another opinion, supported by Weber and Bergan [8,10], concerning the mission of 

higher education, suggests that universities should prepare students for life as active citizens 

of a democratic society; offering degree programs related to career development; generating 

opportunities for personal development [6]; to provide a broad and advanced knowledge 

base. 
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In a society with a competitive market, in order to survive in the marketplace and to 

be prosperous, the university should be competitive, to meet customer requirements, refer to 

the highest standards and produce quality, since no one buys products or lacking quality 

service, no matter how attractive it may be their price. Competitiveness is indeed, the 

fundamental requirement for the success of any university that aims to gain and maintain 

market segment to which addresses with offered services. Thus, diversification of universities 

on the national market requires their constant competition, with ascending character, and can 

not afford to abandon it, whereas loss of competitiveness would surely mean its bankruptcy 

and disappearance from the market. 

Modernization of higher education of physical culture in the context of a knowledge-

based society has as primordial priority the quality assurance, reflected in the dimensions [5]: 

1) international  ï dimension that lies in the requirements of European community 

regarding the  integration in the European Higher Education Area : 

- compliance with the standards and practices of European universities in quality 

assurance; 

- increased confidence in the capabilities of the university to provide quality services 

and products; 

- adapting university curricula to the requirements of the European area in order to 

secure mobility of students and teachers. 

2) national ï dimension expressing society imperatives: 

- generating confidence in the ability and university performances in meeting the 

implicit and explicit expectations of society; 

- assumption of responsibilities by the university for the proposed services; 

- increase the contribution of the education system to the country's economic and social 

development by providing graduates with job performance; 

- convergence of educational services markets and human resources. 

3) institutional ï this dimension contains requirements relating to increasing the 

competitiveness of universities, their national and international recognition: 

- orientation towards performance and competitiveness of higher education institutions 

in the educational services market and graduates in the labour market resources; 

- rapid insertion of graduates in the labour market resources; 

- European market recognition of qualifications (degrees and diplomas) given by 

institutions in the country; 

- development of an institutional culture of quality, fully involved in obtaining staff 

performance, responsibility increase for quality. 

 In this context, a particular importance has the establishment of a National Agency 

for Quality Assurance in Professional education (Government Decision no. 191 of 22 April 

2015), which has the following strategic objectives: 

1) to contribute to the development and promotion of quality culture in technical 

professional education, higher and continuing education; 

2) to evaluate curricula and capacity of organizations providing technical professional, 

higher and continuing education in order to achieve quality standards; 

3) to enforce the technical professional education, higher and continuing education from 

Republic of Moldova of Standards and Guidelines for Quality Assurance in the European 

Higher Education Area;  

4) to provide the access to public information about the quality of technical professional 

education, higher and continuing education in Moldova; 

5) to propose strategies and policies to partners in order to ensure and develop the 

quality in the technical, higher education and continuous  professional training; 
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6) to promote professionalism and competitiveness of technical, higher education and 

continuous  professional training in the Republic of Moldova, etc. 

 Being responsible, therefore, for preparing young generations of graduates in 

various fields of knowledge, the university is also responsible for the future of society and of 

the future state of the nation. Quality of education and training is therefore an essential 

process of maximum importance for the becoming, progress of learners and society at the 

same time. 

In this context, State University of Physical Education and Sport implements European 

standards and guidelines for internal quality assurance within higher education institutions, as 

follows: 

ï developing policy in quality field; 

ï developing specific procedures of the Quality Management System (QMS) and their 

implementation at the university level; 

ï periodic evaluation of curricula and certification; 

ï assessing studentsô degree of satisfaction; 

ï quality assurance of teaching staff; 

ï providing the necessary resources for learning process and students support; 

ï development of an efficient information system of the university. 

 

 In conclusion, we mention that the process of higher education modernization of 

physical culture from the Republic of Moldova should be based on the following principles: 

achieving a balanced educational profile through decentralization; correlation of physical 

culture education system from the Republic of Moldova with European education system; 

harmonization, adjustment of qualifications / powers conferred / formed with national and 

global market requirements; development of relations between universities and economic, 

cultural, sports agents of civil society; planning the changes and granting of a long enough 

time answer, so that the university could react to the interventions determined by the 

implementation of new policies; encouraging partnerships between the components of higher 

education and / or those of the scientific research system, ranging from simple cooperation, 

established in order to achieve limited objectives, by merging to complete high education and 

research institutions, able to compete the stronger and stronger concurrence in European or 

global educational market. 
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Abstract: In medicine, communication has an existential function, as it constitutes  a fundamental 

condition for diagnosing the disease  and recovery  of  the human being to the natural physiological 

state, the health, the level of interpersonal communication between the doctor and the patient. 
Doctor-patient communication is, by its very nature, interpersonal communication. Research in this 

field facilitates understanding of this relationship, explains the attitudes and intentions of those who 

participate in the communication act. Thus, communication produces the transformation of the 
behaviours of those involved in the process to the benefit of both parts. In medical communication, 

these approaches are fully contoured in the aspect of providing medical services, where both 

interpersonal and professional communication skills gain defined valences in the success of the 
medical practice. We appeal to the reasons for which we have placed interpersonal doctor-patient 

communication in a context of the science of education, and emphasize that it needs to be cultivated 

and follow the endless journey of perfection, as medicine and pedagogy, as sister disciplines, follow it 

for centuries. 
 

Keywords: interpersonal communication, doctor-patient, skills, medicine, relationship 

 

 

Noul mileniu pune ´n faŞa ´nvŁŞŁm©ntului o multitudine de probleme ĸi foarte puŞine 

soluŞii, fapt, ce impune specialiĸtii sŁ abordeze o atitudine inovatoare ĸi optimistŁ, astfel 

´nc©t, ´n perspectivŁ, sŁ fie evidenŞiate provocŁrile acestei perioade, ĸi nu ameninŞŁrile 

generate de problemele fŁrŁ soluŞii (Braniste, Dorgan et al, 2018, p. 132). Comunicarea ´n 

medicinŁ este o temelie a procesului relaἪional dintre medic Ἠi pacient, de aceea ´n cercetarea 

noastrŁ, ne vom opri preponderent asupra acestei relaἪii, care este de naturŁ dualŁ, inegalŁ, 

av©nd drept protagoniĸti persoana suferindŁ, care solicitŁ ajutor calificat, ĸi medicul 

profesionist/ specialistul, care este ´n mŁsurŁ sŁ acorde acest ajutor, sŁ-i aline suferinἪa Ἠi sŁ-l 

trateze. Din perspectiva socialŁ, relaἪia medic-pacient, dupŁ Miu, Ăeste influenἪatŁ de valorile 

societŁἪii, ´n general  Ἠi a unitŁἪilor medicale, care existŁ ´n aceastŁ societate, ´ntrunind c©Ἢiva 

factori sociali care influenἪeazŁ, actualmente, aceastŁ relaἪie: 

-  reforma sistemului de sŁnŁtate; 

-  modificŁrile structurale ale dinamicii asistenἪei; 

-  iniἪierea unei culturi a drepturilor individuale, respectiv, trecerea la un model de 
asistenἪŁ ´n care autonomia pacientului este recunoscutŁò (Miu, 2004, p.41). 

Ċnliteratura de specialitate sunt rezumate douŁ funcŞii ale actului comunicativ dintre medic ĸi 

pacient: una informativŁ (reciprocŁ, ´ntre medic ĸi bolnav) ĸi cealaltŁ terapeuticŁ. Cosman 

subliniazŁ cŁ Ă (...) relaἪia medic-pacient este axatŁ pe ´ngrijirea corpului bolnav, dar cŁ aceastŁ 

relaἪie este dominatŁ at©t de afectivitatea pacientului, c©t Ἠi de cea a doctoruluiò (Cosman, 

2010, p. 240).  

      Ċn aceastŁ relaἪie de roluri, medicul poate adopta faἪŁ de pacient mai multe atitudini: 

¶ Ătutore autoritar: nu dŁ nici o explicaἪie, aἨtept©nd de la bolnav o ascultare fidelŁ; 
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¶ mentor: ´Ἠi oferŁ cunoἨtinἪele de expert, gata sŁ-l ´nveἪe pe pacient sŁ se adapteze la 

condiἪiile modificate ale stŁrii sale de sŁnŁtate; 

¶ savant detaѽat: descrie obiectiv avantajele Ἠi inconvenienἪele diferitelor posibilitŁἪi 

terapeutice, lŁs©nd pacientului libertatea de alegere, dar Ἠi impun©ndu-i 

responsabilitatea acestei alegeri; 

¶ pŁrinte bun ѽi protector: cautŁ sŁ fereascŁ copilul sŁu (pacientul) de orice noutate 

dureroasŁ, sau orice responsabilitate chinuitoare; 

¶ avocat al ĂadevŁrului ´nainte de toateò: care g©ndeἨte cŁ nimic nu este mai rŁu 

dec©t ´ndoiala Ἠi care poate spune chiar Ἠi ceea ce nu este necesar 

bolnavuluiò(Athanasiu, 1983, apud Miu, 2004, p.24). 

Autoarele Simona Fica Ἠi Ludmila Minea menἪioneazŁ condiἪionarea actului medical (starea 

fizicŁ a pacientului), dar Ἠi vulnerabilitatea  (starea psihicŁ)  acestuia, dictatŁ de anumite 

particularitŁŞi:  

-  Ăclientul se gŁseĸte ´ntr-o situaŞie vulnerabilŁ ´n care cere ajutor - starea fizicŁ ĸi 

mentalŁ a clientului nu este una obiĸnuitŁ, el se aflŁ ´ntr-o situaŞie de boalŁ, traumatism 

sau ´ntr-o stare fiziologicŁ specialŁ (de exemplu, graviditate sau boala cardiovascularŁ, 

RezuἨ et al, 2015, p.716); 

-  este o relaŞie unilateralŁ, ´ndreptatŁ cŁtre pacient; 

-  are anumite obiective precise, legate de starea ĸi nevoile pacientului (de exemplu: 

punerea diagnosticului, educaŞie pentru sŁnŁtate, instituirea unei terapii 

medicamentoase etc.ò (Fica et al., 2008, p. 2). 

Ċn vederea optimizŁrii actului medical, inclusiv din perspectivŁ pedagogicŁ, ´n viziunea unor 

cercetŁtori, medicului ´i sunt necesare anumite abilitŁѿi: 

-  empatia ï abilitatea de a recunoaἨte, percepe Ἠi simἪi emoἪiile altor persoane, de a 

´nἪelege trŁirile pacientului la nivel cognitiv Ἠi emoἪional; 

    Empatia este cunoaἨtere a altuia, ´n special a eului social apropiatŁ de intuiἪie; 

interpretare a eului altora dupŁ propriul nostru eu, Ăeste acea calitate umanŁ care ne permite 

sŁ ne punem ´n locul celui din faἪa noastrŁ, sŁ-i ´nἪelegem motivaἪiile, raἪiunea Ἠi emoἪiile. A 

fi empatic nu ´nseamnŁ a simἪi ce simte pacientul, ci numai a ´nἪelege ce simte elò(Fica, 

Minea, 2008, p.8), dar Ăo astfel de abilitate empaticŁ (av©nd o bazŁ contituἪionalŁ, dar 

put©nd fi indusŁ prin exerciἪiu, (...) trebuie diferenἪiatŁ de simpatie, care semnificŁ o 

participare (alŁturi de el) la stŁrile afective ale altcuiva (Ἠi nu de pe aceeaἨi poziἪie cu el), Ἠi 

de identificare (nivelul maxim de transpunere ´n situaἪia Ἠi coordonatele de bazŁ ale altei 

persoane)ò (Luban-Plozza, et al., 2003, p.138). 

-  autocontrolul ï necesar ´n menἪinerea unei atitudini calme, relaxate, cu disponibilitate 

de a comunica Ἠi a intervine pentru binele pacientului; 

-  abilitatea de ascultare activŁ - atunci c©nd pacientul ´nἪelege cŁ este ascultat Ἠi medicul 

are satisfacἪia de a fi auzit Ἠi simἪit necesitŁἪile acestuia, sunt obligatorii alte 

caracteristici ale medicului: 

-  deschiderea (stop! pentru simἪiri negative; nu judecŁm pacientul!); 

-  toleranѿa (acceptarea celorlalἪi, aἨa cum sunt ei, cu defecte Ἠi calitŁἪi);  

-  conѽtientizarea (are loc cu ajutorul mesajelor suplimentare ï limbajul corpului, 

expresiei faciale, tonul vocii etc.). 

-  capacitatea de influenѿare, persuasiune, negociere; 

-  asertivitatea ï abilitatea de exprimare sincerŁ a emoἪiilor Ἠi trŁirilor personale, fŁrŁ a 

simἪi teama de a ´ncŁlca drepturile celorlalἪi (dupŁ Cioca & Popa-Velea, 2013, apud 

Popa-Velea, 2016, p.104). 
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      Aceste caracteristici sunt definitorii pentru calitŁἪile medicului, deoarece ´n comunicarea 

medicalŁ, unde ascultarea capŁtŁ o rezonanἪŁ definitorie pentru colectarea de date privind 

evoluἪia maladiei, a simptomelor Ἠi, ´n consecinἪŁ, pentru stabilirea diagnosticului corect, 

formarea Ἠi dezvoltarea abilitŁἪilor de bun ascultŁtor devin extrem de importante Ἠi utile. 

Comunicarea are o serie ´ntreagŁ de caracteristici: motivare, caracter situaŞional, caracter 

euristic, productivitate, integritate, caracter activ Ἠi dinamic etc., de aceea manifestarea lor 

ca rezultat al acἪiunii instructive este impulsionatŁ nu de asimilarea limbii Ἠi a sistemului 

limbii, ci de sistemul mijloacelor de vorbire (BraniἨte, 2016, p.53). 

      Aptitudinile Ἠi abilitŁἪile de comunicare interpersonalŁ sunt  esenἪiale  ´n relaἪia medic-

pacient, deoarece de iscusinἪa de comunicare a medicului depinde promtitudinea Ἠi 

corectitudinea stabilirii diagnosticului Ἠi a schemei de tratament adecvatŁ pacientului 

respectiv. Ca persoanŁ, medicul poate avea o multitudine de trŁsŁturi de personalitate 

comune cu pacienŞii, dar ca medic, el exercitŁ o funcŞie socialŁ a cŁrei ´ndeplinire pretinde 

satisfacerea unor exigenŞe formulate ĸi ´nsuĸite de cŁtre societate. Ċn prezent, se disting 

douŁ imagini corespunzŁtoare de medici: imaginea doctorului care alinŁ suferinἪa, ´nἪelege 

Ἠi ´ngrijeĸte (medicul de familie sau medicul generalist) ĸi imaginea doctorului care 

trateazŁ sau vindecŁ (put©nd face chiar minuni), adicŁ medicul  specialist (dupŁ 

Iamandescu, 1997, p.134).   

       Dintre  calitŁŞile, medicului necesare ´n exercitarea profesiunii Ἠi  trŁsŁturile definitorii 

(dupŁ Parsons) pentru statutul sŁu social, savanἪii Luban-Plozza, Iamandescu, Cosman, etc. 

evidenŞiazŁ: 

-  Ă´nsuĸiri intelectuale - exactitatea diagnosticului, cunoĸtinŞe profesionale, diagnostic 

instantaneu; 

-  ´nsuĸiri morale  -  activitŁŞi profesionale, abnegaŞie, dezinteres material; 

-  calitŁѿi  relaŞionale ï empatie, toleranŞŁ, sinceritate, cordialitate, autoritate, timp 

acordat bolnavului, optimismò ( dupŁ Luban-Plozza, Iamandescu, 2003, p.132) 

-  ĂcompetenŞa tehnicŁ, obŞinutŁ  prin licenŞe ĸi specializŁri ´n domeniu, ´nsoŞitŁ de 

competenŞe ĸi abilitŁŞi adoptate din domenii profesionale conexe, cum ar fi cel 

social, managerial, psihologic; 

-  universalism, manifestat prin acordarea de asistenŞŁ oricŁrei persoane, indiferent de 

naŞionalitate, religie sau statut social; 

-  neutralitatea afectivŁ - medicul trebuie sŁ fie neutru din punct de vedere afectiv faŞŁ 

de bolnavul pe care ´l ´ngrijeĸte, deoarece acesta fie cŁ ´l iubeĸte sau nu, el aĸteaptŁ 

de la medic sŁ  fie  vindecat  de  boala  sa. Fenomenul de Ătransferò, evidenѿiat de 

psihanalizŁ, existŁ ´n orice relaѿie medicalŁ; doctorul asistŁ la spectacole 

dramatice, dar el nu trebuie sŁ fie bulversat de ele.   

-  dezinteresul ĸi altruismul  sunt absolut necesare spre a fi captatŁ  ´ncrederea 

bolnavului care este un element esenŞial ´n tratament; 

-  specificitatea funcѿionalŁ ï dreptul medicului asupra  intimitŁἪii persoanei bolnave 

nu trebuie sŁ depŁἨeascŁ limitele domeniului medical ï Ă´n afara relaἪiei noastre 

doctor-bolnav, nu existŁ numic altceva; 

-  obligaѿia pentru medic de obŞinere a consimŞŁm©ntului bolnavuluí n legŁturŁ cu 

aplicarea unor procedee diagnostice  sau  terapeuticeò.  

      AceastŁ datorie a medicului este condiἪionatŁ ´n mod exclusiv de libertatea bolnavului 

conѽtient (...).OpusŁ acestor situaἪii Ăde forἪŁ majorŁò este tendinἪa unor medici de a smulge 

consimἪŁm©ntul unor bolnavi ï cu discernŁm©nt redus ori slŁbiἪi de boalŁ ï pentru 

practicarea unor investigaἪii sau intervenἪii terapeutice foarte riscante pentru bolnav, dar cu 
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un beneficiu modest sau chiar ´ndoielnic (Ăriscuri inutileò)ò(dupŁ Iamandescu,1997, p.137; 

Luban-Plozza, et al., 2003, p. 134-136;  Cosman, 2010, p. 227).  

     Toate aceste elemente pot fi sintetizate Ăsub genericul de çcorectitudine profesionalŁè Ἠi 

se exprimŁ printr-o gamŁ largŁ de atitudini impuse Ἠi ´ncurajate de societate, care trebuie 

considerate de cŁtre bolnav ca çsub´nἪeleseè(uneori fiind mai greu pentru medic sŁ le 

respecte  ´n faἪa unor bolnavi cu un comportament çdificilè sau agresiv)ò,ghid©nd astfel Ἠi 

metodologia cercetŁrii noastre  ( Luban ï Plozza et al.,2003,p.137).  

    Rolul social al medicului se coreleazŁ cu rolul de pacient al persoanei civile, ´n 

momentul stabilirii diagnosticului ĸi odatŁ cu confirmarea bolii.ĂDoctorii nu au timpul Ἠi 

nici ´nclinaἪia de a-Ἠi asculta pacienἪii Ἠi de a lua ´n considerare sentimentele acestoraò, 

consemneazŁ Tudose, Ăei nu au destule cunoἨtinἪe despre problemele emoἪionale Ἠi 

problematica socio-economicŁ a familiei. De asemenea, se constatŁ cŁ medicii provoacŁ 

teamŁ d©nd explicaἪii ´ntr-un limbaj prea tehnicò(Tudose, 2003, p.183). RelaŞia medic-

pacient este o relaŞie  ´ntre roluri, asimetricŁ ï medicul are o poziŞie de superioritate ĸi este 

elementul activ, iar bolnavul este elementul pasiv; consensualŁ ï bolnavul recunoaĸte 

puterea medicului. AceastŁ relaŞie, dupŁ Cosman, trece printr-o serie de etape ´n procesul 

terapeutic:  

¶ Ăetapa de apel ï pacientul se prezintŁ plin de suferinŞŁ ĸi incertitudine;  

¶ etapa de obiectivizare a relaŞiei terapeutice ï intervenŞia tehnologiei de 

investigare;  

¶ etapa de personalizare ï dupŁ stabilirea diagnosticului, conturarea 

aĸteptŁrilor ambilor protagoniĸti ai alianŞei terapeuticeò (Cosman, 2010, p. 

242).   

        AstŁzi nu se mai pune problema dacŁ este necesar de a informa pacientul despre boala 

sa, ´nsŁ Ăinform©nd  pacientul Ἠi  interacἪion©nd cu acesta, este extrem de important sŁ se 

cunoascŁ imaginea lŁuntricŁ /spiritualŁ a bolii pacientului, deoarece numai ´n baza 

caracteristicilor individuale ale personalitŁἪii sale Ἠi starea sa emoἪionalŁ, actul  de 

comunicare  se poate desfŁἨura  corect Ἠi, ´n acelaἨi timp, sŁ se conformeze  principiului de 

bazŁ al jurŁm©ntul lui Hipocrate: Ăa nu face rŁuñ (traducerea ne aparἪine) (ʊʨʦʠʮʢʘʷ, ʃ.ɸ. 

et al., 2013, p.53). Prin imaginea lŁuntricŁ/spiritualŁ a bolii  sub´nἪelegem senzaἪiile, 

emoἪiile, experienἪele anterioare legate de boalŁ. Boala schimbŁ dramatic calitatea vieἪii 

celui suferind, de aceea medicului ´i mai revine, pe l©ngŁ responsabilitatea procesului de 

tratament, Ἠi povara restabilirii stŁrii emoἪionale a pacientului cu mediul ´nconjurŁtor, 

adaptarea acestuia la noile condiἪii de viaἪŁ. 

       Astfel, o relaἪie (medic-pacient) bazatŁ pe empatie, benevolenѿŁ, beneficienѿŁ, 

respectul faѿŁ de fiinѿa bolnavŁ, respectul faѿŁ de viaѿa umanŁ ѽi sŁnŁtatea pacientului ca 

primŁ ´ndatorire conferŁ medicului nenumŁrate satisfacἪii Ἠi pacientului variate beneficii, 

dintre care enumerŁm: 

-  pacientul se simte valoros, important ѽi unic; 

-  pacientul se simte apreciat; 

-  pacientul deѿine controlul; 

-  pacientul se simte confortabil ´n relaἪia cu medicul sŁu. 

ConcluzionŁm ´n acest context cŁ, ´n procesul de ´ngrijire, se fundamenteazŁ relaŞia medic-

pacient, o relaŞie complexŁ ale cŁrei probleme nu au fost ´ntotdeauna clar formulate, dar 

mai ales nu au fost pe deplin rezolvate, iar ´ncrederea pacientului ´n ĸtiinŞa medicalŁ este 

mijlocitŁ de ´ncrederea ´n cei care ´l trateazŁ sau ´l ´ngrijesc. Aceste precepte 

fundamenteazŁ multiaspectual investigaἪia noastrŁ centratŁ pe comunicarea interpersonalŁ 

medic ï pacient.  
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   Elemente esenἪiale de formare a competenἪelor de comunicare a diagnosticului grav 

 

       LegislaἪia ´n vigoare a Republicii Moldova ï ĂLegea nr.264 din 27.10.2005 Cu privire 

la exercitarea profesiunii de medic, unde ´n Articolul 17. ObligaŞiile profesionale ale 

medicului este stipulat, cŁ  (1) Medicul este obligat: p. k) sŁ informeze pacientul direct sau 

prin intermediul reprezentanŞilor legali ori al rudelor lui apropiate despre starea sŁnŁtŁŞii 

acestuia; respectiv ´n reglementŁrile Legii Republicii Moldova nr. 263 din 27.10.2005 Cu 

privire la drepturile ѽi responsabilitŁѿile  pacientului´nArticolul 5. Drepturile pacientului, 

punctul i.) se menἪioneazŁ cŁ pacientul are dreptul lainformaŞii exhaustive cu privire la 

propria sŁnŁtate, metodele de diagnostic, tratament ĸi recuperare, profilaxie, precum ĸi la 

riscul potenŞial ĸi eficienŞa terapeuticŁ a acestora; c©t Ἠi la ´ngrijire terminalŁ demnŁ de o 

fiinŞŁ umanŁ(punctul p.);iar ´n Articolul 11. Asigurarea dreptului pacientului la   

informare, ́ n p. (5) se declarŁ cŁ ĂInformaŞiile medicale cu privire la starea sŁnŁtŁŞii 

pacientului ĸi la intervenŞia medicalŁ propusŁ, inclusiv la riscurile ĸi beneficiile potenŞiale 

ale fiecŁrei proceduri, efectele posibile ale refuzului tratamentului, alternativele existente, 

pronosticul ĸi alte informaŞii cu caracter medical, se prezintŁ de cŁtre prestatorul de 

servicii de sŁnŁtate ´ntr-un limbaj clar, respectuos ĸi accesibil pacientului, cu 

minimalizarea terminologiei profesionaleò. Ċn concordanἪŁ cu prevederile acestor Legi, 

pacientul devine subiectul principal ´n luarea deciziilor medicale, medicului ´i revine 

obligaἪia Ἠi responsabilitatea de a-l consilia ´n acest demers medical. 

       O dificultate majorŁ, cu o ´ncŁrcŁturŁ emoἪionalŁ imensŁ, ´n practica  medicalŁ este cea 

a comunicŁrii unui diagnostic grav ï care poate avea o evoluŞie fatalŁ sau  un prognostic 

rezervat. Medicul este obligat sŁ ofere pacientului informaŞii relevante despre boala sa. 

Ascunderea unui diagnostic sever duce, ´n primul r©nd, la ne´ncredere ĸi anxietate, 

pacientul are dreptul la cele mai adecvate ĸi complexe informaŞii despre diagnostic, 

prognostic, riscurile ĸi beneficiile terapiei, sŁ refuze sau sŁ aleagŁ tratamentul. DeἨi 

medicul este obligat prin lege de a oferi informaἪii despre starea de sŁnŁtate anume 

pacientului, realitatea este alta. CercetŁtoarea Mosoiu D.V. ´n urma unui studiu ´n domeniu 

susἪine, cŁ Ă94.3% din medicii chestionaŞi considerŁ cŁ familia este cea care aflŁ prima 

diagnosticul. Familia face presiuni ´ntotdeauna sau adesea asupra medicului ca acesta sŁ nu 

comunice onest cu pacientul (81% din respondenŞi). PacienŞii conform percepŞiilor 

medicilor doresc sŁ cunoascŁ adevŁrul despre diagnostic adesea sau ´ntodeauna (70% din 

respondenŞi)ò (Mosoiu, 2009). Diagnosticul sever este echivalat cu  o maladie  incurabilŁ, 

cu o situaŞie de sŁnŁtate  lipsitŁ de speranŞŁ, deoarece, ´n percepἪia  unora Ἠi ,cu pŁrere de 

rŁu - cazul celor mai mulŞi oameni, conduce la inevitabilul deces, dar ar trebui sŁ se atragŁ 

atenἪia Ἠi la acea perioadŁ intermediarŁ  c©nd creἨte speranἪa de viaἪŁ (dupŁ Kiibler-Ross, 

apud Skolka, 2004). 

 CercetŁtorul Pilling (1999) afirmŁ cŁ ĂmenŞinerea neadevŁrului cu scopul protecŞiei 

pacientului este un mit, o prejudecatŁ, care de fapt ´ngreuneazŁ situaŞia acestuia. A crede cŁ 

dacŁ nu i se spune bolnavului adevŁrul, atunci el nici nu cunoaĸte acest adevŁr, reprezintŁ o 

convingere faisŁ. Mai devreme sau mai t©rziu toŞi ĸtiu cŁ vor muri, chiar ĸi copiiiò (apud 

Skolka, 2004). Unii pacienἪi nu vor sŁ afle tristul adevŁr, dar medicul trebuie sŁ ofere 

fiecŁrui pacient posibilitatea de a afla informaŞiile legate de starea sa de sŁnŁtate, ĂsŁ aibŁ 

cele mai adecvate Ἠi complexe informaἪii despre diagnostic, prognostic, riscurile Ἠi 

beneficiile terapieiò (Tudose, 2003, p. 217).  

  Fiecare cuv©nt rostit de medic ´n anturajul respectiv capŁtŁ o semnificaἪie majorŁ 

pentru pacient. CercetŁtorul rom©n IstrŁtoaie remarcŁ, cŁ  Ăimportant este ceea ce este 

´nἪeles nu ceea ce este spus (...) fiecare cuv©nt conteazŁ, dar dincolo de cuvinte, atitudinea 

Ἠi postura medicului constituie Ἠi ele mesaje transmise pacientului Ἠi asimilate atare de 

cŁtre acestaò(IstrŁtoaie, 2015, p. 464). Pornind de la simplu fapt  cŁ ce spunem este la fel 
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de important ca Ἠi cum spunem Ἠi de aici rezultŁ Ἠi ´nἪelegera propriu-zisŁ Ἠi corectŁ, putem 

cu certitudine sŁ afirmŁm, cŁ toate  celelalte elementele  ale actului comunicaἪional sunt Ἠi 

ele la fel de importante, ba mai mult ï ´n cazul acesta capŁtŁ o conotaἪie mai profundŁ. 

Scopul principal al informŁrii corecte a pacientului despre strarea sa de sŁnŁtate rezidŁ ´n 

stabilirea unei relaἪii de ´ncredere; sporirea sentimentului pacientului de control al situaἪiei; 

luarea deciziilor de cŁtre pacient Ἠi exprimarea preferinἪelor ´n alegerea terapiilor. 

         Obiectivele generale de care ar trebuie sŁ se ghideze medicul ´n acest demers de 

anunἪare a unui diagnostic infaust sunt acelea care ĂsŁ permitŁ pacientului sŁ dob©ndeascŁ 

cunoἨtinἪe Ἠi sŁ dezvolte capacitŁἪile necesare pentru a gestiona simptomele penibile, sŁ 

trŁiascŁ cotidian cu boala, sŁ previnŁ complicaἪiile Ἠi sŁ pactizeze cu limitŁrile, sŁ facŁ faἪŁ 

incertitudinii Ἠi sŁ dea un sens parcursului vieἪiiò (ibidem, p. 467). A comunica eficient  nu 

se rezumŁ doar la a informa bine, precizeazŁ Munteanu, Ăci a rŁm©ne concis, comprehesibil 

Ἠi a verifica dacŁ mesajul a fost primit. Acesta implicŁ: 

-  a suporta ca bolnavul sŁ-Ἠi exprime p©nŁ la capŁt credinἪele, neliniἨtea sau dubiile; 

-  a accepta sŁ rŁspunzi la ´ntrebŁri incomode; 

-  a ´ncuraja revenirea,mai t©rziu, asupra unei explicaἪii deja date; 

-  a incita explicit bolnavul sŁ punŁ ´ntrebŁri despre ce nu a fost abordatò(Munteanu, 

2005, p.6 ). 

        Scopurile procesului de comunicare a veĸtilor proaste trebuie atinse treptat, afirmŁ 

unii cercetŁtori  ĸi specificŁ: Ă aflarea unor informaŞii despre pacient care privesc gradul 

sŁu de cunoaĸtere ´n domeniul bolii sale ĸi aĸteptŁrile pe care le are, furnizarea unor 

informaŞii inteligibile pentru pacient ĸi ´n conformitate cu aĸteptŁrile acestuia, reducerea 

impactului emoŞional al veĸtilor proaste ĸi, ´n fi nal, dar nu pe ultimul loc, dezvoltarea unor 

strategii terapeutice ´mpreunŁ cu pacientul ò(NiἪu et al., 2012, p.203). Nu putem sŁ nu fim 

de acord cu urmŁtoarea afirmaἪie, cŁ Ăcomunicarea realizatŁ treptat, ´ntŁrirea speranŞelor, 

expectanŞelor realiste, face posibilŁ acceptarea adevŁrului. (...) DacŁ medicul, ´n loc sŁ facŁ 

o declaraŞie, discutŁ cu bolnavul, atunci acesta prin ´ntrebŁri ĸi modul ´n care le pune ´i 

furnizeazŁ medicului repere pentru cantitatea de informaŞie de care are nevoie ĸi pe care 

actualmente o poate prelucraò(Skolka, 2004, p.100). 

Ċn practica medicalŁ Protocolul SPIKES, care se centreazŁ pe acceptarea ĸi 

conĸtientizarea emoŞiilor, reprezintŁ o strategie eficientŁ de pregŁtire Ἠi anunἪare a veἨtilor 

infauste, afirmŁ specialiἨtii ´n domeniu (Baile et.al., 2000; Buckman, 2005), este 

Ăacronimul unui proces ´n 6 etape; acestea accentueazŁ cele mai importante momente ale 

discuŞiei ĸi sugereazŁ moduri de apreciere a situaŞiei pe mŁsurŁ ce ea evolueazŁ pentru a 

rŁspunde constructiv la modiýcŁrile care apar ulteriorò (NiἪu et.al., 2012, p.202): 

1) S ï setting - cadrul de comunicare, care implicŁ spaἪiul privat, intim unde va avea loc 

discuἪia Ἠi confidenἪialitatea informaἪiilor anunἪate. Pentru informarea pacientului asupra 

diagnosticului ĸi prognosticului, pentru a-l ajuta, dar ĸi pentru a obŞine c©t mai multe ĸi mai 

utile informaŞii, medicul ´ĸi va construi dialogul, urm©nd anumiŞi paĸi:  

Å va  alege  un  moment  adecvat;  va  asigura caracterul  privat al discuŞiei;  

Å va  crea  o  atmosferŁ  favorabilŁ  situaŞiei  fŁrŁ  vreo  masŁ  sau  birou  ´ntre  
pacient  ĸi  medic; 

Å va  ignora  tot  ce-i  distrage  atenŞia; 

Å va  pŁstra  o  distanŞŁ  potrivitŁ;  

Å va  sta  drept  sau  uĸor  aplecat  spre  interlocutor;  

Å va  evita  transmiterea  unor  mesaje  incomplete  sau  a  adevŁrului  parŞial; 

Å va  folosi  limbajul  simplu, direct, dar  suficient  de  explicit;  

Å va  controla  elementele  comunicŁrii  nonverbale ï atitudine corporalŁ, mimicŁ, 

tonul vocii;  
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Å va  demonstra  o  atitudine  empaticŁ  faŞŁ  de  ce  i  se  ´nt©mplŁ  pacientului. 

 InteresantŁ ´n aceastŁ privinἪŁ este Ἠi recomandarea unor cercetŁtori ruἨi, care afirmŁ 

cŁ Ăreducerea distanἪei psihologice este un element important ´n comunicare nonverbalŁ, Ἠi 

pe care ´l putem obἪine prin abandonarea halatului pe speteaza unui scaun sau undeva prin 

apropiere, iar la hainŁ sŁ rŁm©nŁ doar insigna cu numele Ἠi poziἪia pe care o ocupaἪi ´n 

cadrul instituἪiei medicale, astfel conversaἪia va avea loc ´ntr-un mediu confortabil, ´ntr-o 

atmosferŁ de reciprocitate, dar totodatŁ veἪi menἪine poziἪia de autoritateò (traducerea ne 

aparἪine), (ɻʝʨʘʩʠʤʦʚʘ,  ɹʦʣʦʤʦʞʥʦʚ et al., 2015, p.16). 

 2) P-percepѿion ï percepѿiaï ´nainte de a comunica informaἪiile  proaste  trebuie sŁ aþaŞi 

c©t de mult ĸtiu ĸi ´nŞeleg pacienŞii din ce li se ´nt©mplŁ. La ´nceputul discuἪiei  se 

recomandŁ  pregŁtirea pacientului prin ´ntrebŁri de felul: ĂDoriŞi sŁ aflaŞi detalii despre 

boalŁ?ò sau ĂDoriŞi sŁ discutŁm rezultatele analizelor?ò; ĂVŁ ´ngrijoreazŁ boala dvs.?ò; 

Å va  ´ncuraja  pacientul  sŁ  vorbeascŁ  prin  gesturi  afirmative  ĸi  aprobŁri; 

Å va  pune  ´ntrebŁri  deschise  ĸi  clare (cum?, de c©nd?); 

Å va  menŞine  contactul  vizual  fŁrŁ  sŁ  intimideze  pacientul; 

Å va  accepta  tŁcerile  de  scurtŁ  duratŁ  sau  va  interveni  cu  ´ntrebŁri  de genul 
ĂCe v-a determinat sŁ vŁ ´ntrerupeŞi?ò; ĂLa ce vŁ g©ndiŞi?ò;  

Å va  repeta  ĸi  va  interpreta ceea ce  spune  pacientul; 

Å va  oferi  bolnavului  posibilitatea  de  negare;  

Å va  rŁspunde  empatic, identific©nd  ĸi  recunosc©nd  emoŞiile  trŁite  de  pacient  
ca  fiind  fireĸti etc. 

Å sprijinirea  necondiŞionalŁ a pacientului: ĂVreau sŁ ĸtiŞi cŁ voi fi ´n continuare 

alŁturi de dvs. MŁ puteŞi  telefona  dacŁ  aveŞi  probleme  sau  ´ntrebŁri. Voi  

reveni la dvs. ori de c©te ori va fi nevoieò. 

3) I-invitation ï invitaѿia ï medicul va urmŁri atent atitudinea pacientului, limbajul 

corpului, reacŞia faŞŁ de boalŁ: ĂC©nd a apŁrut prima datŁ durerea ce aŞi crezut cŁ poate 

fi?ò.ĂSunteŞi genul de persoanŁ care vrea sŁ ĸtie toate detaliile despre ceea ce se 

´nt©mplŁ?ñ.  

¶ VŁ evita  exprimŁrile dure; va vorbi ´n termeni simpli; 

¶ Va lŁsa   pacientul  sŁ  vorbeascŁ, fŁrŁ sŁ-l  ´ntrerupŁ; 

4) K-knowledge ï cunoaѽtereaï ´nainte de a comunica veĸtile proaste, va avertiza pacientul 

cŁ urmeazŁ veĸti nu tocmai bune:  

¶ Va aplica  aluzia de avertizare: ĂĊmi pare rŁu, dar cred cŁ lucrurile par a fi  graveò, 

dupŁ care este recomandatŁ o pauzŁ pentru a urmŁri reacŞia pacientului; 

¶ Va oferi  informaἪia,  treptat Ăpe bucŁἪiò. 

 Medicul nu trebuie sŁ uite cŁ ĸi expresia feŞei, privirea, gesturile, poziŞia braŞelor ĸi a 

picioarelor de asemenea transmit ceva pacientului. Tonalitata vocii, tonul, ritmul, frecvenŞa 

ĸi greĸelile de vorbire, pauzele sau tŁcerea sunt alte aspecte care favorizeazŁ comunicarea. 

De foarte multe ori  ´nŞelegem sentimentele  celorlalŞi  tocmai  prin  aceste  aspecte ale 

comunicŁrii nonverbale. 

5) E-empathy ï empatie ï conĸtientizarea ĸi managerierea emoŞiilor atunci c©nd apar ´n 

timpul discuŞiei:  

¶ va asculta activ ĸi va identiýca emoŞia (sau emoŞiile); DacŁ nu va fi sigur, va folosi o 
´ntrebare deschisŁ: ĂCum vŁ face asta sŁ vŁ simŞiŞi?ñ, ĂCe aŞi ´nŞeles din ce v-am 

spus p©nŁ acum?ñ ; 

¶ va identiýca sursa sau cauza emoŞiilor. De cele mai multe ori aceastea sunt generate 
chiar de veĸtile proaste pe care tocmai le-a auzit.  

¶ va arŁta pacientului cŁ a identiýcat emoŞia ĸi originea ei: ĂC©nd aŞi auzit rezultatul 

tomograýei clar a fost un ĸoc pentru dumneavoastrŁñ ĂClar, aceastŁ veste este una 

care v-a ´ntristatñ 
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Pentru a oferi suport va putea spune: Ăķtiu, nu este chiar ceea ce vŁ doriŞi sŁ auziŞiñ; pentru 

exprimareaempatiei ĂAĸ vrea sŁ vŁ dau veĸti mai buneñ. ĂMedicul nu trebuie sŁ 

experimenteze aceleaĸi emoŞii pentru a ý  empatic; dar poate demonstra simplu cŁ ´nŞelege 

emoŞiile pacientuluiò. 

6) S ï strategy and summary ï strategie pentru viitor ï vaveriýca des dacŁ este ´nἪeles de  

pacient. Ċnainte de a termina discuŞia va face sumarul informaŞiilor ĸi va ´ntreba dacŁ sunt 

neclaritŁŞi, va stabili obiective Ἠi strategii pentru tratament (dupŁ NuἪu et.al., 2012). 

Urmare studiului realizat ´n  domeniul comunicŁrii veἨtilor rele ´ncercŁm sŁ enumerŁm 

c©teva dintre  barierele de comunicare a diagnosticului infaust:  

Tabelul nr.1. Bariere ´n comunicarea diagnosticului infaust 

BARIERE  ĊN COMUNICAREA DIAGNOSTICULUI INFAUST 

o Teama de a nu face rŁu pacientului 

o PercepἪia cŁ adevŁrul dezechilibreazŁ pacientul din punct de vedere emoἪional 

o Cred cŁ nu sunt pregŁtiἪi din punct de vedere emoἪional 

o Cred cŁ este o sarcinŁ prea dificilŁ Ἠi stresantŁ 

o ConsiderŁ cŁ adevŁrul nu este util pacientului 

 

        Comunicarea interpersonalŁ pacient-medic fundamentatŁ  pe schimbul de informaἪii 

reciproce dŁ dovadŁ de  respect a  individualitŁἪii fiecŁrui pacient ´n parte. ĂScopul este 

acela de a construi o alianἪŁ terapeuticŁ bazatŁ pe ´ncredere, schimb de cunoἨtinἪe Ἠi 

ascultarea celuilalt. Ċn practicŁ, anunἪarea diagnosticului poate fi ajustatŁ ´n funcἪie de 

fiecare pacient, ´n mod progresiv, pentru ca acesta sŁ poatŁ, dupŁ un anumit timp, sŁ 

asimileze Ἠi sŁ ´nἪeleagŁ condiἪia ´n care se aflŁ, sŁ urmeze tratamentele propuse Ἠi sŁ 

participe la luarea decizieiò (AluaἨ, 2014, p.21). Comunicarea cu pacientul solicitŁ din 

partea medicului o capacitate de dŁruire ĸi empatie deosebite. Demonstr©nd multŁ 

competenŞŁ, dar ĸi suflet, posibilitŁŞile de colaborare cu pacientul cresc, mai ales c©nd 

acesta simte cŁ medicul ´nŞelege ĸi se implicŁ ´n suferinŞa lui, ĂpacienἪii apreciazŁ medicii 

care pot diagnostica cu pricepere Ἠi au o comunicare eficientŁ. Medicii care au bune 

competenἪe de comunicare au o satisfacἪie mai mare de la locul de muncŁ, dar Ἠi mai puἪin 

stres Ἠi sunt mai puἪin predispuἨi la Sindromul Burnoutò(traducerea ne aparἪine) 

(Jankowska, Pasierski, 2014, p. 350).Ċn baza celor enunἪate anterior stabilim c©teva reguli 

´n comunicarea diagnosticului infaust ´n tabelul  nr. 2: 

                         Tabelul nr. 2. Percepte  ´n comunicarea diagnosticului infaust 

PERCEPTE   ĊN  COMUNICAREA  DIAGNOSTICULUI  INFAUST 

o Stabilirea relaἪiei medic-pacient bazatŁ pe sinceritate, ´ncredere Ἠi responsabilitate 

o Prin atitudine a da dovadŁ de speranἪŁ (cancerul este o maladie imprevizibilŁ!) 

o InformaἪia transmisŁ trebuie sŁ fie clarŁ,corectŁ 

o Mesajul trebuie sŁ fie transmis printr-un limbaj simplu, fŁrŁ exces de terminologie 

medicalŁ 

o Utilizarea termenului ĂremisieĂ ´n loc de ĂvindecareĂ 

o AdevŁrul pentru pacient nu ´nseamnŁ adevŁrul ´ntreg 

o Permiterea pacientului de a vorbi nestingherit ï sŁ-Ἠi manifeste pe larg emoἪiile cu 

care se confruntŁ ï fricŁ, furie, negare, speranἪŁ etc. 

o Permiterea pacientului de a lua decizii  cu privire la metodele de tratament Ἠi 

investigaἪii 

o Pacientul decide cui sŁ-i furnizeze informaἪiile despre starea sa de sŁnŁtate! 

o Asigurarea pacientului de confidenἪialitatea discuἪiilor 
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 Ċn concluzie, procesul de comunicare medic-pacient este un act uman obiἨnuit, care 

comportŁ toate valenἪele acestuia Ἠi trebuie tratat ca atare, fŁrŁ a-i imputa aspecte specifice 

tranἨante, care l-ar situa ´n afara unor relaἪii omeneἨti apropiate Ἠi fireἨti. 
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COMMUNICATION: THE ATTITUDE TOWARDS THE ENGLISH 

LANGUAGE TODAY  
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Abstract:In most recent years, a new topic of debate has been the focus of attention for many English 

teachers and foreign language methodologists. With the development of the Internet and technology, 

along with the increasing number of universities that offer English study programs for international 
students, foreign language teachers have realized that the traditional methods of teaching the English 

language may no longer fit the needs of the todayôs learners. English has become the lingua franca of 

many fields today and this has undoubtedly brought many changes in the way people perceive the 
study of the English language. The English language itself has come to have a new role in the new 

economy of things. It has become the lingua franca of many international universities. When used in 

such contexts, English is mainly perceived as a medium of communication and can no longer be 
identified with a specific cultural group. On the other hand, there are still students who learn English 

for academic purposes. In the latter context, people still need to be able to recognize the cultural 

element in the study of the language The aim of this paper is to show ways in which the English 

teachers have to adapt to these internationally oriented curricula, knowing that they are an important 
tool in the process of making the students successful in their approach to learn a foreign language. 

 

Keywords: English language, language, culture, lingua franca, higher education. 

 

 

For more than forty years now, the process of studying foreign languages has been 

analyzed by linguists who have improved the way in which we perceive the idea of teaching 

and learning foreign languages today. Our students have become aware of the importance of 

developing the four skills in a foreign language (reading, writing, listening, speaking), 

understanding, at the same time, the complexities required by the use of a foreign language in 

the cultural context where it is produced. In other words, students are nowadays aware of the 

presence of the cultural element in the study of a foreign language and are able to detect it not 

only as a separate element in language, but rather to detect its presence in all the above-

mentioned skills that one needs to possess in order to call himself / herself a proficient user of 

that foreign language. Generally speaking, when it comes to the teaching of foreign 

languages, things are the same. The English language has undergone some new changes and 

challenges especially since technology has witnessed such and amazing and rapid 

development. Thus today many people use English in many fields of activity. English has 

become the medium of communication for many people, in different cultural contexts. 

Therefore, in more recent years English has come to be regarded as the language that can and 

should be taught without making any reference to cultural elements as its purpose is to be 

used in culture free contexts, when the reference to a specific cultural background is absent. 

English has become a sort of a neuter language that anyone can use or make it his / her own. 

The aim of this paper is to question the above-mentioned issue, whether in the new economy 

of things, when the English language has indeed become the lingua franca of many fields, 

English is only a tool that helps in the process and mechanism of communication for millions 

of people around the world and the Internet. 
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Today there are many voices that argue that even when taught for academic purposes, 

the English language should be approached without much emphasis on the cultural element. 

Their first argument to support this idea is that in the case of the English language it is too 

hard anyway to establish whose culture should be taught, taking into account the fact that 

there are so many English-speaking environments. Furthermore, in the new globalized world, 

with such a diverse population, people no longer take into account the element of culture and 

the English language they use is nothing but a tool, people making use of a rather limited 

number of words to exchange in order to make themselves understood. We believe that this is 

rather a simplistic perspective and in reality things are not that superficial. First of all it is 

important to establish what the contexts in which the English language is used today are. If 

we refer to the academic context, there are at least two important directions in which the 

English language is used. When used for academic purposes, students all over the world, in 

universities, study English at an advanced level and, most of the times English is also studied 

for specific purposes (English for Specific Purposes - ESP). Most modern theories have 

emphasized the fact that the study of ESP should not limit itself to the study of specialized 

vocabulary only. Studying ESP is perceived today as a more complex process that views the 

language in the context of the studentsô future profession. Therefore it primarily has a 

communicative purpose. Also, a common chapter in the study of ESP (no matter the studentsô 

field of interest) is Academic Writing. Writing, as a productive skill, is a complex thing that 

has to be taught and students should become aware, form the very beginning, that the element 

of culture is present everywhere in the written text. Even such documents as the application 

forms carry with them elements of culture. If the CV, for instance, does not come with many 

cultural challenges, how vocabulary is used in context becomes an important issue. 

Terminology differs very much from what we have in the Romanian language and their 

equivalents in the English language (our students may find it difficult to translate such terms 

as ñlicenἪiatò, ñlucrare de diplomŁò (BA / BS, BA / BS paper). The letter of application and 

the personal statement already come with more challenging things for Romanian users of the 

English language, from a cultural point of view. In the Romanian system the letter of 

application is not valued as much as in the British system, for instance, therefore Romanian 

applicants may not treat it with the utmost care when they design it and write it. Some other 

things they should know is that it is no longer appropriate to address such a letter to a woman 

calling her either ñMrsò or ñMissò, but rather to use the neuter term ñMsò that does not reveal 

the womanôs marital status. Personal statements are still not that much used in our university 

admission system. Even the way in which this was translated into Romanian is misleading, 

indicating a letter (ñscrisoare de motivaἪieò) and not an essay. Of course, examples could go 

on up with the fact that we do not have a culture of designing and planning our future, so this 

might be a challenge for the Romanian applicant who has to write an entire paragraph 

devoted to the way in which he / she sees himself / herself within five or ten years. These are 

simple examples as difficulties really come along when we deal with more sophisticated 

pieces of writing such as essays or dissertations. In scientific writing, besides the fact that 

terminology may differ from one cultural context to another, and the authorôs use of the 

English language (as anon-native speaker) may be very different from what a native speaker 

would use mainly because the tendency is to follow the pattern in the mother tongue. Above 

all these, written communication as such is influenced by the authorôs cultural background. 

Here, by cultural background, we should understand things such as the authorôs educational 

background, the fact that the author may have different writing expectations, the relationship 

with the supervisor (if we speak about students who have to write dissertations or PhD 

candidates who write their PhD theses), and different ways of using methodologies. 

Therefore, when they have to produce such texts for different cultural contexts, authors 

should check the institutionôs requirements and follow them to the letter. The advantage of a 
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written text, though, is that it can be proofread and revised until the author is satisfied with it 

(another good tip for our students is to make them understand the importance of writing all 

these texts directly in the English language). 

As we have already said, in the context of studying ESP, the English language is very 

much used for communicative purposes. It is here, probably, the most challenging aspect of 

using a language in its cultural context. If we refer to our experience of teaching ESP to 

medical students, then we have to mention the doctorsô ability to communicate with patients 

with whom they do not share a cultural background. Our students may choose to carry out 

their profession abroad, therefore they have to understand the impact culture has on 

healthcare settings. If we refer to English-speaking environments, our future doctors need to 

understand their patientsô language, accent and dialect. Throughout the doctor-patient 

encounter there are many instances misunderstanding, because of cultural issues, may occur. 

Therefore doctors have to be trained to have good communication skills. All aspects of the 

communication process (verbal and nonverbal communication, active listening, paralanguage 

and cultural awareness) have to be explained and understood in the context of healthcare 

settings. When they are used in a different cultural context, they all carry supplementary 

cultural information. If this cultural information is not properly understood, the whole doctor-

patient encounter may be ruined and this will lead to misunderstanding, misdiagnosis and 

eventually incorrect treatment. 

Verbal communication is essential in doctor-patient communication. Throughout the 

medical interview, the information given by the doctor must be accurate, complete and 

relevant. Doctors have to be able to adapt their language, in other words, to use lay terms that 

patient can understand. The doctor also has to be a good active listener, especially during the 

first part of the interview, when he / she listens to the patientôs complaint. Specialists say that 

80% of the diagnosis is established when the doctor listens to the patientôs story. This is the 

moment the doctor gathers his / her information. Nonverbal behavior also plays an important 

part throughout the medical consultation. In order to show that they are listening, doctors may 

nod the head, make eye contact, or make an appropriate use of posture. Doctors also have to 

be able to pick up cues that would indicate any sign of discomfort or anxiety. Nonetheless, by 

means of the same type of communication, doctors should be aware that they could also send 

such nonverbal messages to their patients who may misinterpret them. Doctors should also 

pay attention to such details as, if they do not share the same cultural background with the 

patient. Also, when obtaining information on the patientôs general health, doctors should pay 

attention to the way in which they formulate and ask their questions. Patients may become 

sensitive when they speak about some aspects of their lives: marital status, sexual orientation, 

domestic violence, drinking habits, sources of stress, use of drugs. Questions should be asked 

with care and formulated in such a way that they would not become offensive. The idea of 

politeness may differ from one context to another, therefore when they give instruction to 

their patients, they should also be careful (the use of the so-called ñsoftenersò is 

recommended ï words such as can, could, just, please really help in making instructions 

sound less tough: ñCould you just open your mouth, please!ò instead of ñOpen your mouth!ò. 

Likewise, doctors who come from Eastern Europe may have a hard time in making 

the patient his / her partner in discussing the treatment plan or how the disease should be 

managed. Any attempt to change a patientôs lifestyle may have a huge impact upon him / her. 

Therefore doctors should not force their opinions on their patients, but rather to present them 

with some options from which the patient is expected to choose. The options need to be 

patient-centered, taking into account the patientôs way of life and the whole context he / she 

might find himself in. Doctors should let their patients see that their beliefs are taken into 

account. If there are still some misunderstandings because of the cultural differences, the 

doctors should talk with their patients in order to solve these issues. Throughout the medical 
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interview, doctors should show respect for cultural differences. They should not sound 

judgmental and they should not make any assumptions about the patientsô beliefs. 

If we refer to the second direction in which the English language has come to be used, 

then we have to mention the higher education that makes use of the language as a medium of 

communication and instruction. We speak about international universities that offer English 

study programs for international students all over the world. This has developed as a rather 

recent direction in the new globalized teaching system as students now can travel and this 

mobility has facilitated this exchange of students among universities in Europe and not only. 

Universities which have adopted English study programs have thus easily become 

international. Once universities introduced these international programs, they had to be able 

to adapt to the new challenges. We can state from the very beginning that the English study 

programs have proven to be more challenging than the French ones (because of the lack of 

homogeneity of the students who came to study in English as a foreign language ï in the case 

of the French study programs, most of the times, students are native speakers of the language 

or at least use French as a second language, so the French cultural background is shared). 

Students studying in the English language are more diverse, they come to attend such 

programs from very different cultural backgrounds. Therefore their perspectives upon the 

world may be very different. Even the use of the English language is very different from one 

student to another. Though the purpose of our paper is not to discuss the ways in which 

universities have benefited from the use of such programs, maybe it is worth mentioning a 

study carried out by the British Council (The Center for Research and Development in 

English Medium Instructed) in 2014 which outlines some of these advantages: ñthe ability to 

teach a class of mixed nationalities through the medium of English means that universities 

can attract high fee-paying international students. It also means that universities can produce 

high quality research papers in English, helping them move up in international rankingò 

(www.teachingenglish.org.uk ï Dearden 2014). The study which is detailed by Julie Dearden  

in her paper English as a medium of instruction ï a growing global phenomenon, is an 

accurate description of the ways in which implementation of EMI (English as a medium for 

instruction), to see if this English is in any way different from Standard English. The study 

also touched upon more sensitive aspects of this implementation, discussing things like the 

implications of teacher education, teacher educators and material developers, the language 

problems associated to the process, what levels of English proficiency enable teachers / 

professors to provide quality instruction in their respective academic subjects, how deep 

students can learn students performance in EMI content learning, up to more sophisticated 

ways of understanding this complex process, such as: the psycholinguistic and sociolinguistic 

effects on studentsô home language resulting from EMI used in various stages of education. 

Undoubtedly we can interpret this thing as the response universities had towards 

globalization. Nonetheless, it hard to generalize things, as all these adaptations to the new 

systems and requirements have taken place based on the needs dictated by each particular 

context. It is self-understood that the way in which English was introduced as a medium of 

communication also differs upon the context. Teachers and professors come from different 

cultural contexts and they have to find a common ground in order to find solutions to 

communicate. It is obvious that the pattern in which they studied and learnt the English 

language also differs, along with the grammar pattern they use. Thus we have to emphasize 

one important thing from the very beginning. In order to be able to teach in such English 

programs or, as a student, to register to them, both teachers and students need to have at least 

the B2 level in the English language. The B2 level enables them to communicate effectively 

in the English language, without the need to go deeper in the cultural contexts offered by 

English speaking environments. In other words, such non-native speakers have not reached 

that level when, besides the acquisition of grammar and vocabulary, they also start to 

http://www.teachingenglish.org.uk/
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understand the cultural element belonging to the context in which the English language is 

used. 

Thus, we no longer speak about a general Standard English, but rather of an English 

language that is based on the local needs. We may say we witness here a reversed 

phenomenon in which the native background of the English speaking world no longer 

imposes any rules or codes, but it is the other way round, in the sense that the local 

community in which English is used as a medium of communication will influence the way 

in which speakers will get along. We no longer speak about the way in which we use the 

language, but about some other norms (that are culturally situated. Paradoxically enough they 

are no longer situated in the context of the English speaking environment. Therefore we no 

longer require from international students (in non-native English speaking countries), a level 

of proficiency. Non-native speakers have identified some codes, that are generally accepted, 

and which make communication easier. One may say therefore that ELF may be a more 

artificial language meant to help non-native speakers survive: ñTo sum up so far, empirical 

ELF research has demonstrated that ELF involves both the frequent, systematic use of certain 

forms that are not found in native English, and that its speakers employ a range of pragmatic 

on-line processes in determining which forms to use in any given interaction (Jenkins 2017). 

In her study entitled Common ground and different realities: world Englishes and 

English as a lingua franca, Barbara Seidlhofer gives an answer to the problem of using 

codes: ñCodification is recognized as a crucial requirementé in terms of actual descriptions 

of certain observed regularities [é] ELF users exploit the potential of the language, they are 

fully involved in the interactions whether for work or play. They are focused on the purposes 

of talk and on their interlocutors as peopleé absorbed in the ad hoc situated negotiation of 

meaning (which is) a far cry from calling up elements of a foreign language as they were 

learnt at school and passing them into service as ócorrectlyô as possibleò (Seidlhofer 2009). 

Jennifer Jenkins also discusses in her paper the prominent features of ELF which basically 

refers to a simplification of the English language: regularization of irregular forms of verbs 

(teached  for taught, losed for lost), prepositions missing (we are dealing what is science) 

(Jenkins 2011). Thus we can speak about an ELF specificity: ñA lingua franca is a specific 

kind of language contact; lingua franca are vehicular languages, contact languages used when 

speakers do not share a first language [é]. While lingua francas are kinds of contact 

languages, at the same time they are also sites of language contact because speakersô first and 

other languages are present as an influence, and often also drawn on as situational needs 

ariseò (Jenkins 2011). 

To conclude, we have to say that not even in the latter situation described, with 

English as a medium of instruction, we cannot say that the mere communication between 

participants is culture free. The very idea of using foreign languages to communicate implies 

the idea of information exchange between participants that do not share the language and the 

cultural background. Also, this does not mean that these conversations will not carry with 

them cultural elements. On the contrary, we believe that such users of the English language, 

in lingua franca contexts, would be required to have some additional skills, besides the 

linguistic ones. According to G. M. Willems, they would be the so-called socio-cultural that 

suit the context of communication: ñWhen communicating with a lingua franca, at least three 

cultures are involved in the interaction: the culture of each interlocutor and the culture of the 

lingua francaò (Willems 1996). Indeed, when these speakers use the English language, ñthey 

use Standard English to fit the frames of their own culture and to express their own identity ï 

the language each of us speaks reflects oneôs own individual background, the community that 

one belongs to, and the identity that one wants to convey. As English is assimilated by people 

of the world, their cultural diversity is re-expressed through the common languageò (Munsch 

2014). Thus it is hard to anticipate how foreign languages are going to be taught in the future, 
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but for the time being, we still perceive the element of culture as an important factor that 

influences both the way of coding our messages and the way in which we decode them. 

Depending upon each context, foreign language teachers should inquire about their studentsô 

needs in terms of using the foreign languages they learn and, based on that, they should 

decide how much to focus on the idea of teaching culture along with the language. For the 

time being, we believe that culture is still an important part of the foreign language teaching. 
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Abstract: The criteria on which the opting for a teaching career depends on are often subjective, and 

as a result, the number of graduates who undertake and pass the tenure eexamination right after 

graduation is quite low. The Speciality Departments with Psycho-pedagogical Profile should pay 

more attention to the selection of the students who attend the first level of the pedagogical module and 
to keep track of their evolution during the three-year training in this field, as to ensure a good 

correlation between their expectations and the whole formative approach. In this paper I describe a 

three-year study on the way expectations regarding initial teacher training, involvement in the 
training activities and psycho-pedagogical skills of the students attending the pedagogical module 

can influence their success at the teacher tenure exam. 

 
Keywords: expectations, attitudes, skills, initial training, psycho-pedagogical module, teacher tenure 

examination, results. 

 

 

Introduction  

 The Romanian higher education has been noted over the years through its rich offer 

of study programs and the quality of training of specialists in various fields of activity. The 

current controversy over the quality of the Romanian education urges us, the specialists in 

education sciences, to take a closer look at the way in which the initial and continuous 

teacher training is carried out, providing the general public with concrete data, relevant to the 

possible shortcomings of the educational process, their causes and improvement measures, 

where needed. 

 To a great extent, the questions that lead to the evaluation of the quality of 

education are relevant: 

1. How well prepared are those who train and educate in school institutions? 

2. How interested are the young people with psycho-pedagogical skills in a teaching 

career? 

3. How do they evolve during the psycho-pedagogical training and how do they 

integrate into the educational system?  

4. To what extent do teachers assume responsibility for the success of the teaching 

process? 

In a study made four years ago on a sample of 100 young people, aged between 15 and 

20, we tried to identify the preferred models of the young people when choosing a profession. 

The conclusions were as follows: 

¶ 31,25% prefer as models businessmen; 

¶ 19,05% chose as models science men; 

¶ 16,5 % state that they prefer as their models, television stars;  

¶ 11,2 % prefer to choose models from literati; 

¶ 7,5% choose as models teachers;  



[D
a

te
] 

I.Boldea, C. Sigmirean, D.-M.Buda 

THE CHALLENGES OF COMMUNICATION. Contexts and Strategies in the World of Globalism 

Section:Communication, Education Sciences, Psychology and Sociology 

 

46 

¶ 6, 5% of the students choose their models from their families; 

¶ 3,16% have no model for the present time; 

¶ 2,54% state they choose as their models, politicians; 

¶ 2,3% prefer sportsmen as models. 

 It can be observed that a very small number of the young people have as 

models teachers, which raises questions about the way this profession is perceived and 

promoted. Many of the youth skilled to do training and education are not properly 

trained in this area, and often many young people with no other professional option, 

end up in the system. 

 Out of the nine concepts present in the curriculum map of the academic 

learning, two are extremely important from the point of view of their effects (I. NeacἨu, 

2013): 

(i) Quality: evolving concept, dynamic, socially relevant, rich in determinations. In 

defining quality in education, at least two aspects are to be taken into account: a) Higher 

education is not a factory, its products incorporate much higher added value than any 

finished product; b) philosophy, pedagogy, and total quality management are correlated 

with the expression sustainable development, the synergy of the 3 P triad - Human potential 

- Processes - Products / Performances. 

(ii)  Expertise: represents the psychological dimension of the objectives of a mature and 

responsible academic study, which aims at cognitive, emotional, procedural and action 

capacities. Competencies are acquired in time, are confirmed at performance level and 

expressed through different categories specific to certain fields of knowledge, research, and 

human creation. 

Based on these considerations, we have proposed a more detailed analysis of the way 

students are opting for the teaching career during their undergraduate studies, attending the 

first level of the pedagogical module, as well as the factors that influence the success of the 

teacher tenure examination. 

Objectives  

This study presents some aspects regarding the psycho-pedagogical training of the 

students who opt for a teaching career within the Department of Specialty with Psycho-

pedagogical Profile, at the North University Center of Baia Mare. The objectives of this study 

were as follows:  

1. an inventory of the students' expectations and needs regarding psycho-pedagogical 

training; 

2. the analysis of the way students engage in teaching activities in order to meet their 

training needs; 

3.  the assessment of the skills specific to the teaching profession; 

4. the analysis of the relationship between expectation ï pedagogical skills ï involvement -  

results. 

Sample and time period 
The sample of students who took part in this study was selected from the three 

faculties of the North University Center of Baia Mare: the Faculty of Letters, the Faculty of 

Sciences and the Faculty of Engineering. We chose to analyze all three categories of students 

because psycho-pedagogical training is addressed to all those who want to opt for a didactic 

career, regardless of their field of specialization. Thus, from each faculty were selected 50 

students, from different specializations. 

  The study period was of 3 years, during which 4 phases were completed: 

1. during the enrollment phase to the pedagogical module, the needs, and expectations of 

the students regarding psycho-pedagogical training were recorded; also at this stage a 
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psychological evaluation of each student of the study group was made, in order to 

determine the skills level and the personality traits necessary for the teaching profession;  

2. the second phase consisted of tracing the students' attitudes towards psycho-pedagogical 

training/involvement in training activities; At this stage, we also analyzed the way in 

which the training activities meet the needs registered in the first phase; 

3. the recording phase of the data regarding the success of the students who undertook the 

teacher tenure examination; 

4. the last step was assigned to the analysis of the relationship between the factors pursued 

during the study: expectations ï skills  - involvement - results. 

 

Methods and instruments  
 The research methods and tools used in this study were adapted to the four phases 

involved. In this respect, in the first phase, an interview was conducted with each student on 

the basis of a set of 4 questions concerning the interest in the teaching career, and the 

expectations regarding the training within the pedagogical module. 

 At this same stage, we used psychological tests to assess the students' skills and 

personality traits, analyzing then, to which extent these correspond to the teaching profession. 

The tests used have measured the following capabilities: general learning ability (analytical 

reasoning, analog transfer, cognitive inhibition and short-term memory, working memory, 

cognitive interference, switching of attention), verbal skill (understanding of texts), 

decisional capacity, personality questionnaire CP5F, emotion assessing scales (PDE, DAS, 

USAQ, ABS-II, EMAS). 

 In the second phase, we appealed to the systematic observation of each student, an 

observation grid being used, where data regarding the students' involvement in learning 

activities during the three years of psycho-pedagogical training were recorded (presence, 

accomplishing tasks, engaging in debates). 

 In the third stage, we recorded the studentsô results at the teacher tenure 

examination, taking into account their grades. 

 In the fourth phase, we performed a frequency analysis, calculated for the following 

aspects: 

-  The students' need to choose a teaching career as a first option, and the conviction that they 

will develop the necessary skills within the pedagogical module (according to specialization); 

-  The existence of aptitudes evaluated by psychological tests; 

-  The degree of involvement in didactic activities (according to specialization); 

-  The higher grades than 7 obtained at the teacher tenure exam. 

 

Results 

 At the stage of enrollment at the 1st level pedagogical module, 73.2% of the 

students stated they wanted to learn within the pedagogical module: how to teach pupils, how 

to behave with them, how to make them learn, how to contribute to the increase of 

performance in education, how to design a didactic activity. These responses were generally 

valid for all specializations, with no significant differences depending on the studentsô area of 

study. 

 Out of the 150 investigated students, 78% expressed their need to prepare for the 

teaching career, as the first option for their professional future, the others opting for this kind 

of training only as a professional alternative. 

 Here is a summary of the results regarding the degree of participation, skills and 

results obtained at the teacher tenure exam. 

 Taking into account the degree of involvement in the learning activities by the 

students from the three faculties, we present below the chart with the percentages obtained. 
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Figure 1 The frequency of the students with good participation in didactic activities 

 

              We can observe that the differences between the students of the Faculty of Letters 

and those of the Faculty of Sciences were not significant, but the students from the Faculty of 

Engineering were less involved in didactic activities, compared to the other two categories. 

This aspect was reflected in the results of the formative and summative assessments. 

Interpreting the results of the psychological tests applied in order to assess the skills 

required for the teaching profession, we found that: 

 - 84.6% of the students who wanted to attend the pedagogical module, with a teaching 

career as a first professional option, did have the necessary skills, 71.6% of them being 

from pedagogical specialties (Philology, Pedagogy of Primary and Pre-school Education, 

Mathematics, Chemistry, Biology); 

 - Out of the students who did not have a didactic career as their first option, only 43.4% 

did not have the skills necessary for this profession. 

 Below we chart the results of the psychological assessments, according to the 

faculties. 

 
Figure 2 The frequency of the students with pedagogical skills 

 

From the chart above we observe once again that the students of the Faculties of Letters and 

Sciences are closer to the teaching profession in terms of aptitude, compared to the 

Engineering students.  

Starting from their expressed needs, their skills, and the way they have prepared 

during the three-year psycho-pedagogical training, we have noticed that there are differences 

when it comes to the undertaking of the teacher tenure examination.  

The presence of the students from the three faculties at this examination, in the year of 

their graduation, was different. 
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Figure 3  The frequency of the students at the teacher tenure examination 

 It can be noticed that the lowest attendance was among the Engineering students 

(for whom a teaching career was only a professional alternative, from the very beginning) 

and the highest was among the students from the Faculty of Letters, who had the highest 

expectations and the greatest involvement in the psycho-pedagogical training.  

 Analyzing the results of the exam, we found that:  

- 78% of those who have attended the examination have obtained higher grades than 7; 

- 92.5% of those who took this exam, was part of the group of students who had the necessary 

skills to work as teachers;  

- 85.3% of those who have passed the examination have graduated specializations with a 

pedagogical profile (Philology, Pedagogy of primary and preschool education, Mathematics, 

Chemistry, Biology);  

- 88.4% of the students who obtained higher grades than 7 at the teacher tenure examination 

were involved in all the teaching activities during the 3 years of study (course, seminar, 

practical activities), and had good exam results. 

 Regarding the frequency of the students who obtained grades over 7 at the tenure 

examination, according to the faculty graduated, the situation was the following: 

- The students from the Faculty of Letters achieved the highest percentage, among them the 

graduates of the Pedagogy of primary and preschool education specialization was at the top 

of the ranking, with grades between 8.50 and 10 (63%), followed by the philologists (27%); 

- The students from Faculty of Sciences obtained higher grade than 7 in a smaller number, 

compared to the students of the Letters, and the Mathematics graduates achieved a higher 

score, with grades between 8.50 and 10 (43%), compared to the graduates of the other 

specializations of this faculty; 

- Engineering students obtained the lowest percentage in passing this exam, with only 2% 

getting grades between 8.50 and 10. 

 

 
Figure 4  The frequency of the students getting higher grades than 7 at the tenure examination 
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 As I have already mentioned, in this study our aim was to see to what extent there is 

a concordance between the psycho-pedagogical skills, the degree of involvement in the 

didactic activities and the success at the teacher tenure examination. The results obtained and 

reflected in the chart below show that there is a close relationship between these three 

aspects. 

 
Figure 5. The relationship between the involvement ï skills ï performance degrees   
 

             We can notice that there is a close relationship between the skills level, the degree of 

involvement in learning activities, and the passing of exams, for all three categories of 

students. As a result, we consider that careful monitoring of students during the study years is 

important, as well as an adequate selection for the admission to the pedagogical module. 

Conclusions 

 The nowadays Romanian education needs quality human resources in all Romanian 

schools, the main actors performing the increasing of efficiency of the educational process, 

being the teachers. 

 Regardless of the specificity/university study programs, it is necessary to approach 

the theoretical and practical content, starting from the psychological profile and the training 

needs. 

               Analyzing the results obtained from this study, we can appreciate that: 

- the psychological assessment at the admission to the pedagogical module provides teachers, 

and especially students, with a feedback regarding the success of the latter at the teacher 

tenure exam; it is not enough to want to be a teacher, one must also have the skills needed for 

this job; 

- on the way students engage in didactic activities depend on school performance, successful 

examinations, and certainly the quality of the future teachers; 

- the specializations of the undergraduates influence the option for psycho-pedagogical 

training and performance in this field; perhaps the small number of positions for 

technological disciplines or the reduced number of hours in certain disciplines in the science 

domain may determine engineers and scientists not to opt for a teaching career; 

- the desire to be a teacher, and especially a good teacher, is correlated with the specific 

aptitudes needed for this profession (a good engineer can be a good teacher if he has skills in 

this field, and especially if he wants to practice in this field more than in others). 
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 An important conclusion of this study is that higher education has the mission to 

ensure, among other things, the performance of the entire education system by providing 

training and education specialists. The universitiesô Departments of Specialty with Psycho-

pedagogical Profile represent the means for achieving this mission, and as a result, they have 

the duty to select, initiate and perfect future and current teachers. 
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Abstract: Knowing ancestral psychological heritage is a useful thing ´n family therapy because the 
individual is born with a set of transgeneraŞional patterns and predispositions which can influence it 

all the way through life. Understanding ancestral heritage is the first step ´n understanding your own 

identity, and understanding family funcŞioning is important for guiding the patient into solving 
problems and providing a starting point ´n the therapeutic dialogue. 
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Familia, reperul transmisiei psihice transgeneraἪionale Ἠi intergeneraἪionale 

 

Minuchin defineĸte structura familialŁ ca fiind setul invizibil de cerinŞe funcŞionale ce 

organizeazŁ modurile ´n care membrii familiei interacŞioneazŁ. O familie este un sistem ce 

opereazŁ prin intermediul pattern-urilor tranzacŞionale. TranzacŞiile repetate stabilesc pattern-

urile legate de cum, c©nd ĸi cine cu cine se relaŞioneazŁ. Pattern-urile tranzacŞionale pot fi 

verbale sau nonverbale, cunoscute sau necunoscute, dar funcŞia lor este de a regla 

comportamentul membrilor familiei. Ċn felul acesta, unicitatea fiecŁrei familii este datŁ de 

tranzacŞiile repetitive care construiesc pattern-uri de funcŞionare a respectivei familii. Ċn sens 

genealogic, familia reprezintŁ un sistem ce funcἪioneazŁ ´ntr-un spaἪiu ´n care se stabilesc 

legŁturi ´ntre membrii care o compun ce sunt uniἪi prin legŁturi de s©nge, de alianἪŁ Ἠi de 

valori. O familie poate s« includ« 3-4 generatii, dar c©mpul emoŞional cuprinde 3 

generatii. Rolul familial reprezintŁ  un set coerent de comportamente pe care un membru al 

familiei ´l aἨteaptŁ de la ceilalἪi membri, ´n funcἪie de poziἪia ocupatŁ de aceἨtia ´n sistemul 

familial. Mediul familial influenἪeazŁ, comportamentul membrilor Ἠi vice versa. ExistŁ o 

tendinἪŁ puternicŁ de a prelua tipare comportamentale parentale Ἠi putem concluziona faptul 

cŁ acestea se transmit din generaἪie ´n generaἪie cu at©t mai mult cu c©t gradul de fuziune al 

unei familii este mŁrit. TotodatŁ, deἨi contraintuitiv, reacἪiile reactive reprezintŁ o consecinἪŁ 

a fuziunii, persoanele cu un sine slab diferenἪiat put©nd fi complet colate familiei sau, 

dimpotrivŁ, complet detaἨate. Acestea sunt reactive Ἠi se lasŁ pradŁ emoἪiilor, au o mare 

nevoie de a deἪine controlul, dispun de o flexibilitate Ἠi o adaptabilitate scŁzute. 

Transmisia psihicŁ transgeneraŞionalŁ este un mecanism de transmisie a 

inconĸtientului familial, a legŁturilor familiale prin care sunt vizate ´n special nespusul, 

secretele, fantomele psihice ĸi alte obiecte psihice ireprezentabile de cŁtre subiect, conŞinuturi 

ce aparŞin umbrei familiale. Moĸtenirea transgeneraŞionalŁ se constituie din elemente 

neprelucrate ĸi neelaborate, transmise ´n cadrul unei istorii lacunare, este marcatŁ de trŁiri 

traumatice, de Ăinterzisò ĸi de Ănespusò, aĸa cum susŞine Evelyn Granjon. A descoperi aceste 

moĸteniri ´nseamnŁ sŁ spunem o poveste mai amplŁ, care pleacŁ de la generaŞia precedentŁ. E 

nevoie de ascultarea atentŁ a povestilor pŁrinŞilor Ἠi bunicilor nostri Ἠi de acordarea unei 

atenŞii speciale asupra mediului social Ἠi istoric ´n care aceĸtia au trŁit. Legatura emoŞionala 

´ntre copil Ἠi stramosi este esentiala pentru dezvoltarea valorilor umane. Aceste legaturi 

determinŁ adesea rŁspunsuri la ´ntrebŁri precum: ĂCine sunt eu ? Ce sunt eu pentru familia 

mea? Ċn cine putem sŁ avem ´ncredere Ἠi cine sunt duĸmanii noĸtri ? Ce mŁ leagŁ de familia 
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mea? ἧi, cel mai important, din aceste legŁturi, pe cine resping Ἠi pe cine pastrez ? Cum 

renunŞŁ cineva la misiunea pe care a primit-o de la propria familie?ò Este un teren alunecos al 

gŁsirii propriei cŁi, ´n mijlocul unei reŞele de loialitŁŞi familiale, faŞŁ de care p©nŁ la un punct 

acea persoanŁ a fost fidelŁ. Lucrul cu trauma psihicŁ ce stŁ la baza acestor moĸteniri 

transgeneraŞionale implicŁ un proces dureros de separare, care se poate manifesta ca o crizŁ 

de identitate, ca ruperea unui lanŞ emoŞional. Asa cum spune Fromm, ceva profund intim Ἠi 

care iŞi definea viata se sf©rĸeĸte.  

Transmisia psihicŁ intergeneraŞionalŁ este un "mecanism de transmisie a 

inconĸtientului familial, de cele mai multe ori realizat ´n mod conĸtient, prin intermediul 

cŁruia sunt transmise ´n cadrul unei familii diverse obiecte, fantasme, poveĸti, mituri 

familiale integrabile, cu rol de a menŞine continuitatea legŁturilor familiale". Spre deosebire 

de transmisia psihicŁ transgeneraŞionalŁ, ansamblul elementelor menŞionate vizeazŁ aspecte 

interrelaŞionale ce au fost interiorizate, deci conĸtientizate. Prin intermediul interiorizŁrii, 

subiectul devine purtator al memoriei familiale. Deĸi la origine orice proces de transmisie 

psihicŁ are la baza fantasmele, datoritŁ procesului interiorizŁrii, putem observa maniera de 

construcŞie Ἠi efectele fantasmelor de transmisie. OdatŁ realizatŁ interiorizarea, se produce 

conĸtientizarea fantasmelor de transmisie, iar subiectul este concomitent Ἠi obiect. Ċn 

transmiterea intergeneraŞionala un rol important ´l ocupŁ memoria familialŁ.  

Istoria unei familii reprezintŁ ansamblul evenimentelor, lucrurilor Ἠi ´nt©mplŁrilor care au 

marcat existenŞa sa ´n diferitele momente cronologice. PŁstrarea acestor evenimente sub 

forma unor poveĸti, a unor jurnale, a unor obiecte constituie memoria unei familii. Memoria 

familialŁ este ´n esenŞŁ un tip de memorie afectivŁ care cuprinde douŁ tipuri distincte de 

manifestare: memoria-depozit Ἠi memoria-proces ï cu roluri specifice ´n transmiterea istoriei 

familiale. 

 Memoria depozit este mecanismul de transmisie inter- Ἠi transgeneraŞional a unor 

conŞinuturi materiale ce Şin Ἠi atestŁ sau exemplificŁ istoria familialŁ. Termenul de memorie-

depozit reprezintŁ toate sursele potenŞiale de informaŞie privind familia. Ea este un conŞinut 

de materiale, de informaŞii privind ceea ce este familia subiectului, informatii latente care 

constau ´n surse potenŞiale: povestirile celor bŁtr©ni; cŁrŞile de suveniruri; fotografii, filme, 

video; obiecte, morminte, corespondenta, registre Ἠi alte documente genealogice. Memoria-

depozit include Ἠi pastreazŁ, de asemenea, reguli interne de funcŞionare ´n familia restr©nsŁ, 

´n familia lŁrgitŁ, ´n cea a ´naintaĸilor, dar Ἠi cele referitoare la modul ´n care un subiect 

aparŞin©nd familiei trebuie sŁ se comporte faŞŁ de lumea exterioarŁ. 

 Memoria proces este o componentŁ dinamicŁ sau funcŞionalŁ a memoriei familiale. Se 

referŁ la procesul prin care suntem autorizaŞi sau nu sŁ avem acces la fondul de informaŞii Ἠi 

sŁ dispunem de ele. Este vorba de un proces de selectie a ceea ce este considerat bun sŁ fie 

transmis. Acest proces de selecŞie implicŁ inclusiv riscul transmiterii patologiei 

transgeneraŞionale. Secretele familiale participŁ la crearea Ἠi ´ntreŞinerea acestei patologii. 

Secretul nu este ceva ce nu trebuie spus, pur Ἠi simplu, ci este ceva care trebuie ascuns, pentru 

cŁ altfel ar leza pe cineva, sau pentru a proteja pe cineva. Memoria familialŁ ´ndeplineĸte 3 

funcŞii distincte, fiecare contribuind la ilustrarea modului ´n care fiecare individ este parte a 

legŁturilor ce definesc modurile sale de afiliere cu membrii familiei Ἠi cu antecesorii sŁi: 

a. funcŞia de transmisie ï asigura continuitatea istoriei familiale; are rolul de a perpetua 

particularitŁŞile familiale, individuale Ἠi de grup; 

b. funcŞia de retrŁire a evenimentelor Ἠi situatiilor din trecut, a experientelor afective Ἠi a 

trŁirilor personale; 

c. funcŞia de reflexivitate, care indeplineĸte rolul de a oferi o imagine criticŁ, constructivŁ, 

clarificatoare asupra destinului. 
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Perspectiva psihogenealogicŁ asupra familiei 

 

Psihogenealogia are ca centru de interes identificarea spaŞiului pe care ´l ocupŁ fiecare 

´n familia sa, a legŁturilor cu antecesorii Ἠi exploreaza evenimentele, secretele, traumatismele, 

conflictele trŁite de antecesori Ἠi modul ´n care acestea condiŞioneazŁ tulburŁrile apŁrute ´n 

contextul de viaŞŁ prezent al descendenŞilor. La prima vedere aceste tulburari par a nu avea o 

explicaŞie logicŁ Ἠi de aceea este necesarŁ cŁutarea rŁspunsurilor prin referire la contextul 

existenŞial de viaŞŁ al individului. Prin reconectarea la zonele acoperite, ocultate, a memoriei 

afective familiale putem identifica explicaŞia cauzei generatoare de simptome. Ċn memoria 

afectivŁ a fiecaruia se gŁsesc incriptate evenimentele care au marcat viaŞa antecesorilor lui Ἠi 

care se resimt ´n alegerile fŁcute ´n prezent de descendent. Prin analiza psihogenealogicŁ se 

urmŁreĸte decodarea, gŁsirea sensului evenimentelor Ἠi experienŞelor trŁite Ἠi neintegrate de 

antecesori, reluate Ἠi traite ´n prezent de descendenŞi. Printr-o lecturŁ simbolicŁ a arborelui 

psihogealogic Ἠi subliniind imaginea globalŁ a legŁturilor, conexiunilor, programŁrilor 

inconĸtiente, manipulŁrilor, influenŞelor Ἠi comunicŁrilor dintre membrii familiei, putem 

identifica dinamica inconĸtientŁ familialŁ care influenŞeazŁ scenariul de viaŞŁ al individului. 

AceastŁ metodŁ clinicŁ ´nscrie persoana ca parte a istoriei sale familiale transgeneraŞionale. 

Ċn acest context putem surprinde diferite tipuri de loialitate la care ne raportŁm, repetiŞiile Ἠi 

scenariile de viaŞŁ transgeneraŞionale care ne pot spune cine suntem ´n prezent. Studierea 

legŁturilor familiale, a disfuncŞiilor, a locului Ἠi a sensului pe care ´l ocupa fiecare ´n familia 

sa, confera oportunitatea coĸtientizŁrii situaŞiei actuale de viaŞŁ, a resemnificŁrii Ἠi integrŁrii 

sensului ei ´n scopul eliberŁrii din scenariul transgeneraŞional Ἠi deblocarii de noi resurse care 

sŁ permitŁ un salt existenŞial calitativ superior.  

  Conform teoriei lui Murrey Bowen, problema majorŁ din familii este fuziunea 

emoŞionalŁ; scopul major este diferenŞierea. Fuziunea emoŞionala creĸte din nevoia 

instinctualŁ pentru alŞii, dar este o exagerare nesŁnŁtoasŁ a acestei nevoi. Unii oameni 

manifestŁ fuziunea direct ca o nevoie de a fi impreunŁ, alŞii o mascheazŁ cu o faŞadŁ 

pseudoindependentŁ. Persoana cu un sine diferenŞiat are nevoie sŁ nu fie izolatŁ ci poate 

rŁm©ne ´n contact cu alŞii Ἠi ´ĸi poate mentine integritatea proprie. Ċn mod similar, familia 

sŁnŁtoasŁ este cea care rŁm©ne ´n contact viabil de la o generaŞie la alta. Ċn teoria boweniana 

triunghiul este unitatea universalŁ de analizŁ, ´n principiu Ἠi ´n practica. Ca Ἠi Freud, Bowen a 

accentuat importanŞa centralŁ a relaŞiilor de familie timpurii. RelaŞiile dintre sine Ἠi pŁrinŞi 

sunt descrise ca un triunghi Ἠi considerate cele mai importante din viaŞŁ. Modul de ´nŞelegere 

a triunghiurilor de cŁtre Bowen este una din cele mai importante contribuŞii Ἠi una din ideile 

importante din terapia de familie. 

 Pentru Bowen, terapia era o extensie logica a teoriei. Ċnainte de a putea face incursiuni 

importante ´n problemele familiei, trebuie sŁ existe o ´nŞelegere largŁ a modului ´n care 

opereazŁ sistemele familiei. Modelul lui Bowen ´ĸi deplaseazŁ focusul de la simptome ´n 

favoarea dinamicii sistemice. Tratamentul descurajeazŁ pe terapeuŞi de la ´ncercarea de a ,, 

consolida'' relaŞiile, dar ´n schimb ´ncurajeaza clienŞii sŁ ´nceapŁ un efort de lungŁ duratŁ de 

descoperire a sinelui. Acesta nu este totuĸi un subiect de introspecŞie ci face de fapt contactul 

cu familia. ClienŞii sunt echipaŞi pentru aceste cŁlŁtorii de descoperire a sinelui cu 

instrumente pentru ´nŞelegerea propriilor patternuri de ataĸament Ἠi dezangajare emoŞionalŁ. 

 

Terapia ´n sistemul familial 

 

Terapia de familie este o formŁ de psihoterapie care ´i ajutŁ pe indivizi sŁ-Ἠi rezolve 

problemele ´n contextul unitŁἪilor familiale, fiecare membru al familiei colaboreazŁ cu ceilalἪi 

pentru a ´nἪelege mai bine dinamica grupului Ἠi modul ´n care acἪiunile individuale se 

afecteazŁ reciproc Ἠi unitatea familialŁ ´n ansamblu. Una dintre cele mai importante premise 

https://www.psychologytoday.com/us/basics/therapy
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ale terapiei sistemelor de familie este cŁ ceea ce se ´nt©mplŁ cu un membru al unei familii se 

´nt©mplŁ cu toatŁ lumea din familie.Multe probleme psihologice provin din relaἪiile familiale 

disfucἪionale iar aceste probleme se cronicizeazŁ mai t©rziu ´n viaἪŁ. Familiile aflate ´n 

conflict, precum Ἠi cuplurile Ἠi persoanele cu probleme Ἠi preocupŁri legate de familiile lor de 

origine, pot beneficia de terapia sistemica de familie. AceastŁ abordare a tratamentului poate 

fi utilŁ pentru astfel de stŁri de sŁnŁtate mintalŁ, cum ar fi  depresia, tulburarea bipolarŁ, 

anxietatea, tulburŁrile de personalitate, dependenἪa Ἠi tulburŁrile legate de alimentaἪie. 

AbordŁrile  terapiei de familie pot fi evaluate diferit ´n conformitate cu c©t de mult sens au Ἠi 

c©t de folositoare promit sŁ fie, Bowen ´nsuĸi considera cŁ cea mai importantŁ contribuŞie a sa 

este de  a arŁta modul de a face comportamentul uman o ĸtiinŞŁ. Mult mai importante dec©t 

metodele Ἠi tehnicile terapiei de familie, Murray Bowen  a dus contribuἪii profunde la 

´nŞelegerea noastrŁ privind modul ´n care funcŞionŁm ca indivizi, cum progresŁm cu familiile 

noastre Ἠi cum acestea sunt legate. 

Ċn practica terapiei sistemice de familie se disting tehnicile: 

1. Genograma. Bowen a folosit ceea ce el a denumit ,,diagrama familiei'', pentru a aduna Ἠi 

organiza datele importante privind sistemul de familie multigeneraŞional. FuncŞia principalŁ a 

genogramei este de a organiza datele ´n timpul fazei de evaluare Ἠi de a scoate la luminŁ ´n 

decursul terapiei procesele relaŞionale Ἠi triunghiurile cheie. 

2. Triangularea (triunghiul terapiei) Aceasta tehnicŁ se bazeazŁ pe ipoteza teoreticŁ referitor 

la faptul cŁ procesele relaἪiilor conflictuale din cadrul familiei au triunghiuri activate legate 

de simptomul cheie ´n ´ncercarea de a restabili stabilitatea, iar familia va ´ncerca ´n mod 

automat sa includŁ terapeutul ´n  procesul de triunghiulare. DacŁ terapeutul poate rŁm©ne 

liber de situaἪiile complicate emoŞionale reactive, cu alte cuvinte sŁ rŁm©nŁ ´n afara 

triunghiului - sistemul de familie Ἠi membrii sŁi se vor calma p©nŁ la punctul ´n care ei vor 

putea sŁ ´nceapŁ sŁ gŁseascŁ soluἪii pentru dilemele lor. Ċn tratamentul cuplurilor, fiecarui soἪ 

i se vor pune o serie de ´ntrebari de proces cu scopul de a atenua emoἪia Ἠi pentru a creἨte 

observatia Ἠi g©ndirea obiectivŁ.  

3. Experimentele relaŞionale sunt fŁcute ´n jurul alterŁrilor structurale din triunghiurile cheie. 

Scopul este de a ajuta membrii familiei sŁ devinŁ conἨtienἪi de procesele sistemice Ἠi sŁ 

´nveἪe sŁ recunoascŁ propriul lor rol ´n ele. Poate cŁ cele mai bune experimente au fost cele 

dezvoltate de Fogarty pentru folosirea urmŁritorilor Ἠi urmŁriἪilor emoŞionali. UrmŁritorii 

sunt ´ncurajaἪi sŁ-Ἠi restr©ngŁ urmŁrirea, sŁ ´nceteze sŁ cearŁ Ἠi sŁ diminueze presiunea pentru 

legŁtura emoŞionalŁ Ἠi sŁ vadŁ ce se ´ntamplŁ ´n ei ´nἨiἨi Ἠi ´n relaἪii. Acest exerciἪiu nu este 

conceput pentru o vindecare miraculoasŁ (asa cum au sperat unele persoane), ci pentru a ajuta 

la clarificarea proceselor emoŞionale implicate. UrmŁriἪii sunt ´ncurajaἪi sŁ se deplaseze spre 

o altŁ persoanŁ Ἠi sŁ-Ἠi comunice g©ndurile Ἠi sentimentele personale, cu alte cuvinte sŁ 

gŁseascŁ o alternativŁ fie evit©nd, fie capitul©nd ´n faἪa cererilor altora. 

4. Antrenarea este o alternativŁ bowniana pentru rolul de implicare mai personal Ἠi mai 

emoŞional comun celor mai multe forme de terapie. Prin acἪionarea ca un antrenor, terapeutul 

bowenian sperŁ sŁ evite sŁ devinŁ implicat ´n triunghiurile familiei. Antrenarea nu ´nseamnŁ 

sŁ spui oamenilor ce sŁ facŁ ci ´nseamnŁ sŁ pui ´ntrebŁri de proces concepute sŁ ajute clienἪii 

sŁ ´nἪeleagŁ procesele emoŞionale ale familiei Ἠi rolul lor ´n acestea. Scopul este creἨterea 

´nἪelegerii, creἨterea autoconcentrŁrii Ἠi legŁturi mai funcŞionale cu membrii cheie ai familiei. 

5. ,,Pozitia- Eu''.  Lu©nd o poziἪie personalŁ este una din cele mai directe cŁi de a rupe 

cercurile de reactivitate emoŞionala. Este diferenἪa ´ntre a spune ,, EἨti leneἨ'' Ἠi ,,As vrea sŁ 

mŁ ajuti mai mult'' sau dintre ,, RŁsfeἪi ´ntotdeauna copiii'' Ἠi ,, Cred cŁ ai putea fi mai severŁ 

cu ei''. Este o mare diferenἪŁ ´ntre cele douŁ abordŁri. O altŁ ipotezŁ ´n terapia boweniana este 

aceea cŁ, confruntarea mŁreἨte anxietatea Ἠi diminueazŁ capacitatea de a g©ndi clar Ἠi de a 

vedea opἪiuni. De aceea, deplas©nd focusul, fŁc©ndu-l mai putin personal Ἠi mai puἪin 

https://www.psychologytoday.com/us/basics/health
https://www.psychologytoday.com/us/basics/depression
https://www.psychologytoday.com/us/basics/bipolar-disorder
https://www.psychologytoday.com/us/basics/personality
https://www.psychologytoday.com/us/basics/addiction
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ameninἪŁtor, este un mod excelent de a mŁri obiectivitatea. Aceasta formeazŁ baza pentru 

cele doua tehnici legate, terapia de familie multiplŁ Ἠi poveἨtile de ´nlocuire. 

6. Terapia de familie multiplŁ.  Ċn versiunea sa de terapie de familie multiplŁ, Bowen a lucrat 

cu cupluri, concentrandu-se asupra primului, apoi asupra celuilalt Ἠi minimizand 

interacἪiunea. Ideea este cŁ un cuplu poate ´nvŁἪa mai mult despre procesul emoŞional 

observ©ndu-i pe ceilalἪi - altii ´n care ei nu sunt at©t de implicaἪi emoŞional ´nc©t viziunea lor 

sŁ fie ´ntunecatŁ de sentimente. 

7. PoveἨtile de ´nlocuire. Aceasta este tehnica lui Guerin care aratŁ filme, casete video Ἠi 

spune poveἨti, pentru a ´nvŁἪa membrii familiei despre funcŞionarea sistemelor ´ntr-un mod 

care minimizeazŁ defensivitatea acestora. 

PsihoterapeuἪii Bowenieni nu ´ncearcŁ sŁ schimbe oamenii Ἠi nici nu sunt foarte 

interesati de rezolvarea problemelor. Ċn schimb, ei vŁd terapia ca pe o oportunitate pentru 

oameni de a ´nvŁἪa mai mult despre ei ´nἨiἨi Ἠi despre relaἪiile lor, ´n aἨa fel ´nc©t sŁ poatŁ sŁ-

Ἠi asume responsabilitatea propriilor probleme. Nu trebuie sŁ spunem, totuἨi, ca terapeutii 

bowenieni stau Ἠi permit familiilor sŁ-Ἠi trieze propriile probleme. DimpotrivŁ, terapia 

boweniana este un proces de investigaἪie activŁ, ´n care terapeutul, ghidat de cea mai 

cuprinzatoare teorie din terapia de familie ajutŁ membrii familiei sa renunἪe la  ideea de 

vinovŁἪie Ἠi sŁ gŁseascŁ  greἨealŁ pentru a se confrunta Ἠi a explora propriile lor roluri din 

problemele familiei.Trasarea patternului problemelor familiale cere atenἪie la douŁ lucruri: 

procesului Ἠi structurii. Procesul se referŁ la patternurile reactivitŁἪii emoŞionale, structura se 

referŁ la reἪeaua interconectatŁ triunghiurilor.  Pentru a schimba sistemul, modificarea trebuie 

sŁ aibŁ loc ´n triunghiul cel mai important din familie - acela care implicŁ cuplul marital. 

Pentru a realiza acest lucru terapeutul creeazŁ un triunghi nou, unul terapeutic. DacŁ 

terapeutul este ´n contact cu partenerii, ´n timp ce din punct de vedere emoŞional rŁm©ne 

neutru, ei pot ´ncepe procesul detriunghiulŁrii Ἠi diferenἪierii care va schimba profund Ἠi 

permanent sistemul ´ntregii familii. 

 

Concluzii: 

Unul dintre scopurile terapiei de familie este creἨterea autonomiei emoἪionale ale 

individului ´n cadrul familial, pentru evitarea contagiunii simptomatice de la membrii 

care dezvoltŁ anumite patologii, iar ´n funcἪie de gradul de anxietate Ἠi de nivelul de 

fuziune al familiei, se vor dezvolta anumite tipare de relaἪionare emoἪionalŁ. Este 

fundamentalŁ ´nἪelegerea eului familial care provoacŁ fuziunea sau diferenἪierea dintre 

indivizi. Printre conceptele principale se aflŁ diferenŞierea sinelui, mŁsura ´n care un 

individ ´Ἠi pŁstreazŁ autonomia ´n raport cu ceilalἪi membrii ai familiei, pŁstr©nd 

totodatŁ o legŁturŁ str©nsŁ intimŁ cu aceἨtia. Ċn cadrul psihologiei transgeneraἪionale, 

diferenἪierii sinelui este de o mare importanἪŁ, acesta transmiἪ©ndu-se de la o generaἪie 

la alta. Persoanele cu un sine diferenἪiat dispun de o autonomie emoἪionalŁ mai mare, 

pot fi mai flexibile Ἠi mai obiective Ἠi funcἪioneazŁ predominant cognitiv, pe c©nd cele 

cu un sine nediferenἪiat sunt adesea dependente de ceilalἪi membri ai familiei, av©nd un 

comportament dirijat de afecte. 
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INSULTS, SCANDALOUS BEHAVIORS, INDIGNATION IN THE 

PRESS 

 

Carmen NeamἪu 

Assoc. Prof., PhD, òAurel Vlaicuò University of Arad 

 

 
Abstract:The journalist of our days is emotionally involved in what he writes. His moods write the 
press article, often ignoring common sense, goodwill, balance in drafting. Analyzing the press of the 

last few years, we can say that the offenses have proliferated on all media channels, influential or 

unknown journalists were using the supreme argument of the right to an opinion, hand in hand with 
the sacred information mission of the citizen.  

The paper presents numerous examples of insults addressed on various press channels, a number of 

situations, some scandalous, strange, unthinkable, revolting attitudes, outrageous bursts, hard-to-

tolerate words. The journalist often practices indignation because he has been lying too often. 
 

Keywords: insults, revolting attidudes of the journalist, outrageous bursts in the Romanian Press. 

 

 

Insulte, jigniri, indignŁri de presŁ 

 

ĂNumai jurnalistul se poate folosi ´n Rom©nia de prerogativul de a nu ĸti nimic, de a 

vorbi despre lucruri importante ĸi neimportante ´n numele ŞŁrii, de a nu avea niciun fel de 

principiu sau, chiar mai bine, de a avea prea multe, ĸi ´n sf©rĸit, de a predica moralitatea de 

la anvonul imoralitŁŞiiò. (Mircea Eliade, 1937)  

 

Jurnalistul zilelor noastre e hiperimplicat afectiv ´n ceea ce scrie. Umorile lui scriu 

articolul de presŁ, ignor©nd deseori bunul-simŞ, buna cuviinŞŁ, echilibrul ´n redactare.
1
 

Jurnalistul practicŁ des indignarea pentru cŁ de prea multe ori a fost minŞit. Analiz©nd presa 

ultimilor ani, putem afirma cŁ jignirile au proliferat pe toate canalele de presŁ, jurnaliĸti 

influenŞi sau necunoscuŞi folosindu-se de argumentul suprem al dreptului la opinie, m©nŁ ´n 

m©nŁ cu misiunea sacrŁ de informare a cetŁŞeanului.  Lucrarea de faŞŁ prezintŁ numeroase 

exemple de insulte aduse de jurnaliĸti, surprinz©nd o serie de situaŞii scandaloase, ciudate, de 

neconceput pentru receptori. Atitudini revoltŁtoare, izbucniri nelalocul lor, m©rlŁnii greu de 

tolerat de invitaŞii din mass-media.    

Ċn 2017, Consiliul NaŞional al Audiovizualului a amendat Realitatea TV ĸi B1 TV cu 

85.000 de lei, respectiv 20.000 de lei, dupŁ ce posturile de ĸtiri au dezbŁtut proiectul de lege 

ce prevedea sŁrbŁtorirea Zilei Maghiarilor pe 15 martie. Televiziunile au fost sancŞionate 

pentru ´ncŁlcarea mai multor articole de lege privind informarea corectŁ, dezbaterea 

                                                             
1 ĂUmorile jurnalistului nu doar cŁ se vŁd, dar aproape cŁ scriu relatarea, iar verificarea informaŞiei se face 

grŁbit ĸi superficial, dacŁ se face. Jurnalistul de astŁzi nu mai vrea sŁ afle, ci cere direct socotealŁ ï el nu mai 

informeazŁ, c©t trage direct la rŁspundere. E grŁbit, superficial ĸi, am mai spus-o, pare cŁ nu-i pasŁ dacŁ 

cuvintele lui sunt grele sau prea uĸoare, le aruncŁ pur ĸi simplu sub ochii tuturor cu nonĸalanŞŁ. Sau cu 

inconĸtienŞŁò, observŁ ĸi publicistul Sever Voinescu, ´n revista ĂDilema vecheò, an.XIV, Nr.721, 14-20 
decembrie 2017, p.9.. IatŁ, ´n aceeaĸi idee, ĸi opinia profesorului american Peter Gross, un fin analist al presei 

rom©neĸti, ´n Ċntoarcere ´n laboratorul rom©nesc. Mass-media dupŁ 1989, Ed.ĂNemiraò, 2015, p.196: ĂSunt 

rare ziarele capabile sŁ relateze despre un eveniment sau fapt divers fŁrŁ a-l condimenta cu digresiuni ĸi 

interpretŁri mai mult sau mai puŞin inspirate. RelatŁrile cu pretenŞii beletristice iau locul ĸtirilor, cazul izolat 

(chiar ĸi ´n secŞiunile economice) este ridicat la rang de simptom cu semnificaŞie generalŁ; fiecare ziar percepe 

realitatea politicŁ a lumii prin prisma proprieò.  
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echilibratŁ ĸi imparŞialŁ, dar ĸi pentru articole ce privesc instigarea la urŁ ĸi afirmaŞiile 

defŁimŁtoare. Radu Herjeu, membrul CNA, a subliniat cŁ este inadmisibil ce s-a ´nt©mplat ´n 

emisiunea ĂJocuri de putereñ, de la postul Realitatea TV, fiind de pŁrere cŁ invocarea istoriei 

a fost un pretext pentru a ataca anumite partide politice, iar ĂvirulenŞa extraordinarŁ care pare 

de sorginte naŞionalistŁ ĸi patrioticŁ, de fapt, a fost doar o strategie politicŁñ. 

IatŁ c©teva capturi surprinse ´n 28 septembrie 2017, la postul Realitatea TV, ´n 

emisiunea jurnalistului Rareĸ Bogdan, ĂJocuri de putereò. Mesajele jignitoare curg pe burtiera 

emisiunii. Ċn virtutea dreptului la exprimare, a opiniei libere a moderatorului de presŁ, s-a 

ajuns ca unul dintre membrii Consiliului NaŞional al Audiovizualului, scriitorul Radu CŁlin 

Cristea, sŁ fie numit de jurnalist Ăo conservŁ comunistoidŁ exportatŁ la Europa LiberŁ, pentru 

a ´ncerca sŁ producŁ ce a ´ncercat Securitatea la Europa LiberŁ, inclusive asasinatele celebre 

despre care vorbim. Domnul Radu CŁlin Cristea nu este rom©nò.  

IatŁ ĸi c©teva din burtierele de la Realitatea TV: ĂTicŁloĸia din CNA vrea sŁ ´ngroape 

Rom©nia liberŁò; ĂTrŁdŁtorilor ĸi slugilorò; ĂCitiŞi istoria, nŁtŁrŁilor! VŁ mai spuneŞi 

rom©ni?ò; ĂSlugile lui Dragnea. AmendŁ maximŁ pentru Realitateaò. 
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Ce-ai mai simŞit, cum m-aŞi mai linĸat? 

Postul Realitatea TV nu este pentru prima datŁ amendat pentru modul ´n care 

abordeazŁ subiectul minoritŁŞii maghiare. Moderatorul Rareĸ Bogdan reacŞioneazŁ dur pe 

Facebook, dar ĸi ´n propria-i emisiune ´n direct, numindu-i pe membrii CNA ĂtrŁdŁtoriñ  ĸi 

Ăslugiñ, declar©ndu-se revoltat de cuantumul amenzii, preciz©nd cŁ a fŁcut recurs la istoria 

Transilvaniei ĸi nicidecum nu a insigat la urŁ etnicŁ, pentru cŁ el Ăiubeĸte oamenii indiferent 

de etnieñ, ´nsŁ Ăare o problemŁ cu liderii politici care fac trafic cu sentimente.ñ ĂDa, simt 

ostilitate faŞŁ de politica UDMR, faŞŁ de ofensa de a afirma cŁ aniversarea Marii Uniri este o 

ranŁ, nu un motiv de sŁrbŁtoare, faŞŁ de ura faŞŁ de aproapele lor, rom©nul. AdicŁ trebuie sŁ 

ne bŁgŁm Centenarul ´n fund doar ca sŁ obŞinŁ PSD confortul majoritŁŞii sigure? Trebuie sŁ 

ne dŁm foc la cŁrŞile de istorie, ´n loc sŁ le ´nvŁŞŁm, ca pe o datorie sf©ntŁ, doar pentru cŁ 

UDMR joacŁ tare, iar Liviu Dragnea, fŁrŁ majoritate, este fript? SŁ ne cenzurŁm g©ndurile, 

lacrimile ĸi mamele pentru a servi unei gŁĸti de ĸarlatani?ñ, a scris Rareĸ Bogdan.    De 

asemenea, realizatorul susŞine cŁ CNA face un joc ´ndreptat ´mpotriva Rom©niei ĸi anunŞŁ cŁ 

postul de ĸtiri nu va mai avea reprezentant ´n Consiliu, ci se va apŁra cu avocaŞi. Bogdan mai 

spune cŁ reprezentantul UDMR ar fi propus amenda de 20.000 de lei, ´nsŁ membrul CNA 

Radu CŁlin Cristea s-a opus, fiind de pŁrere cŁ suma este prea micŁ pentru derapajul fŁcut.    

ĂĊnŞeleg sŁ fie sancŞionat limbajul poate prea dur, prea colorat, dar nu exprimarea unei opinii 


